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Image: Rooftop Movies 2025/26
Season,

photo by Miles Noel
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Our pilot Brewery Takeover season was-a huge Perched six storeys above the heart of

success. One'of the highlights-was connécting Northbridge atop an urban rooftop car park,
with fantastic breweries such’as Beer Farm, Rooftop Movies is.one of Perth's most iconic
Lucky Bay Brewing, Phat Brew-Club and summer destinations. Combining open-air

Otherside Brewing Co: cinema, panoramic city views and spectacular

HO'S fouﬁ"oanb- sunsets, it offers a uniquely relaxed
As we gear up for another season, we're B ANGELINA atmosphere for unforgettable nights under
excited to continue building relationships with W JOLI the stars.
WA's beer community. We are on the lookout ' &
for new breweries who want to-showcase their
brand, engage with audiences-and be part of an
unforgettable Rooftop Movies experience.

Known for its laid-back summer vibes, comfy
beanbag seating and delicious food and drinks,
Rooftop Movies brings people together to enjoy
e great films, good company and the best of
: z* _ Perth's balmy summer evenings.

ooftop Movies

Summer Nig
Your Brand at
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25/26 sedason overview

4 Program Releases 74 November cases sold
127  Screenings & Events 78 December cases sold
44 Sold-out Sessions 52 January cases sold
258 Average Nightly Attendance 44 February cases sold
31K  Ticketed Attendances 17 March cases sold

*only 2 week sedson

Run by ARTRAGE
A not-for-profit arts powerhouse with 40+ years of impact.

Align your brand with: creativity, inclusion, fun, and local connection.




cactivate your brand on the big screen with Spot
Advertising e
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26/27 this could be you...

mr DUKE HAZY [ 14 SURF JUICE LAGER 4
BEACH TO BOAB BLONDE ALE & 10 FIGURE OF 8 SESSION ALE

WINES ks LUCKY BAY BREWING |
INREVERIE SSB  1cau 5 ESPERANCE, WA

INREVERIE ROSE  veca ke

INREVERIE MERLOT

WILLS DOMAIN

CUVEE D'ELEVAGE CHARDONNAY PINOT NOIR

THE DUKE HAZY
RTDs

BOSTON BREWING TINGLETOP GINGER BEER o+ 1
BOSTON BREWING PEACH LEMONADE ) ’ SURF JUICE LAGER
OTHERSIDE RAMBLER SPARKLING LEMON HARD ICED TEA & « Briegiog o

SPICY POLES BEACH TO BOAB BLONDE ALE

LA POPS - ASK FOR TODAY'S FLAVOURS! s

NON - ALCS cAN

HEAPS NORMAL ANOTHER LAGER <0 LEMON LIME BITTERS
COKE PPEACH ICED TEA
COKE NO SUGAR ORANGE JUICE
SPRITE SPARKLING WATER
CARTON + CO WATER




26/27 takeover dates

L =41

This year, were-introducing ajiew. Takeover schedule designed to give each Brevﬂ’é*’rgy +‘,

an equal amount of time, ensuring a fair experience and maximising opportitinities for |
everyone involved.

Toakeover 1 Wednesday 28 October - Monday 30 November
Tcakeover 2 Tuesday 1 December - Monday:11 Januadry
Toakeover 3 Tuesday 12 January - Monday 15 February. i
Takeover 4 Tuesday 16 Februdry - Sunday 14 March' (il
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Ideal for: Brand visibility and targeted sampling

e Exclusive Stock - Be the sole beer stocked at Rooftop Movies for one curated
takeover of the season.

e Product Presence - Featured prominently on printed branded bar menus
throughout the venue.

¢ Brand Sampling Opportunity - 1 x brewery team-led tasting night, providing
direct engagement with Rooftop Movies audiences.

e Social Media Exposure - 1 x dedicated Instagram post + story share.

e EDM Advertising - 1 x banner placement in the Rooftop Movies newsletter
reaching 40,000+ subscribers.

e Hospitality - 10 x complimentary tickets for staff, clients or stakeholder
entertaining.

Investment:
S6K

Ideall for: Maximising exposure and premium
audience engagement

Exclusive Stock
Product Presence

Enhanced Sampling Opportunity - 2 x brewery team-led tasting nights, creating
multiple audience touchpoints throughout the takeover.

Film Presenting Rights - 4 x films during your takeover month, including branded
pre-show holding slides.

Custom Brand Activation - Opportunity to develop and deliver a bespoke onsite
activation experience (Activation managed by the brewery team.)

Editorial Content Feature - 1 x dedicated article on the Rooftop Movies website.

Expanded Digital Reach
o 2 x dedicated Instagram post + 1 x story showcasing branded take over.
o 2 x EDM banners + 1 x feature article included in Rooftop Movies newsletter
sent to over 40K+ subscribers during the monthly takeover.

Hospitality - 20 x complimentary screening tickets for staff, clients or stakeholder
entertaining.

Investment:
S8K
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ctivation do’s & donts

| ‘RAGE reserves the right to identify risks
__dhd tdvise.their removal.
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ready to take it to the roof? Jﬁ

STEP 1 QLICK HERE TOEILL OUT/THEONLINE'EQ| FORM

STEP 2 ENSURE YOU ATTACH YOUR SUPPLIER MATRD¢TO
THE FORM (EXAMPLE BELOW)

PRODUCT SUPPLY MATRIX - RTM2627

See Supplier Brief & Request for Proposal document for predicted sales volumes in each category
NOTE: products served in cups will be applicable to the following standard sizes Beer [draught]: 420ml Wine / Other ;: 150mil or 250ml

Litres per Littesper  Carton Cost (excl
bottie/can carton/keg gst)

Product Name Category Pack Style LUC (excl gst) Product Description

[EXAMPLE] RTM Pale Ale

Chloe Connolly
Operations Manager

chloe.connolly@artrage.com.au
(08) 9227 6288



https://form.asana.com/?k=U4vA9Iso7rw60Xa515cZhQ&d=94244993155250
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