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ULTIMATE
CLEANSER
For 18 years Retail Beauty, formerly Esprit magazine has been
the leading trade publication for the retail beauty industry.
Its 29,000+ quarterly readership rely on the publication for
industry news, product information, education, launches,
frends, insights and category features.
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The Auofience -REACH %

69,700+....... 29.7K 10K

Quarterly magazine Monthly website
A trade campaign booked across Retail Beauty Magazine readership (Up 70% YOY)
and Retailbeauty.com.au will reach over 89,000 Reatail Beauty Magazine Unique users
. Readership per quarter 30,000 Unique
trade nationally each quarter. via 7243 copies users per quarter

Julianne Moore tapped as new
ambassador for Hourglass
Cosmetics

Maoore i caly e secoad ansbussador Sor Hourgliss, following i

v of smpe Keome W L

by iahath g Iy I 2027

Julianne Moore tapff ** =7
as new ambassadodll . . .
Hourglass Cosmeti
-

Poarsio. g 50 baren
JT— \.1

E l LL I
e ——
= l::!uhwm mbﬂ& ccccc -
;-mt imncl-isgered  awards med-year
oot
o A : 2 *Each copy is passed on 4.1 times

**Average Unique users per month 2022
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Wo &AWBREAKDOWN

TARGETED AUDIENCE

Banner Group Pharmacies - Category head buyers, retail managers, beauty advisors, floor staff

Independent Pharmacies - Retail managers, beauty advisors, floor staff

Department Stores — Category head buyers, counter managers, beauty advisors, store hosts and beauty influencers

Online retailers — Category head buyers

(1) @5) () (=) (=) (=) (=)

BANNER GROUP INDEPENDENT DEPARTMENT TRAVEL ONLINE BRAND PR/MEDIA
PHARMACIES PHARMACIES STORES RETAILERS RETAILERS MANAGERS

READERSHIP IS LOOKING TO GROW/IMPROVE

86%

SKINCARE

78% cé 92%

‘ I COSMETICS WELLNESS

e o Q. o y ,. o
81% 83% o~ 84%
( BATH/BODY Eﬁ?gﬁﬁﬁi oM '4 ‘. SHOPPER INSIGHTS

—
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RETAIL BEAUTY

KEY POINTS OF DIFFERENCE

o Trusted for over 18 years.
e The only authoritative, independent retail beauty business magazine in Australia.
e Known in the industry as the Beauty Bible.

» Highly engaged niche audience.

Distributed at the Australian Pharmacy Guild Conference, Pharmacy Assistant
Awards and Naturally Good Expo.

e Free for trade to subscribe to the magazine.

RETAIL BEAUTY IS READ BY:

David Jones Terry White Chemmart Direct Chemist Outlet Chemist

Myer Chemist Warehouse Healthsave Pharmacy Wizard Pharmacy
Mecca Blooms the Chemist Capital Chemist Wholelife Pharmacy
Sephora Chempro Pharmacist Advice Chemist King

The Iconic Beauty Advantage Pharmacy Soul Pattinson Chemist Blooms the Chemist
Adore Beauty Amcal Pharmacy Good Price Pharmacy Pharmacy4less
Lotte Duty Free Discount Drug Stores Ramsay Pharmacy Pharmacy777
Heinemann Duty Free My Chemist National Pharmacies Pharmasave
Priceline Pharmacy Guardian Pharmacy Cincotta Discount

CHEMIST

WAREHOUSE

DISCOUNT
CHEMIST

pharmacy

@ priceline t E TerryWhite Blooms NATIONAL

Chemmart  THECHEMIST RIS BEERER

I.Amcal QEH‘ID @  Soul Paftinson Chemisf SEPHORA M EOOA

THE LOTTE
DAVID JONES MYER {({ Heinemann

COMMERCIAL MANAGER
NICCI HERRERA
m: 0426 826 977
e: nherrera@intermedia.com.au

EDITOR:
MICHELLE RUZZENE
m: 0402 277 286
e: mruzzene@intermedia.com.au
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Vrid ™ Copeprioyng,

TO DRIVE BRAND AWARENESS + EDUCATION

s M = 2 v
A BeETOOLS moptns () i
E T-, i BEAUTIFUL INSIDE & OUT ‘ L . 4 ,
Praven to outperform . R s = THE -
Retinal and Vitamin C by = — - g e
i . === I % . ULTIMATE B
collagen pi - el t |
! Omicron and onwands CLEANSER
; : [t e s e |
: E=m———
T
Jejoba S e EE 5
DOUBLE PAGE SPREAD - INSIDE FRONT COVER RIGHT HAND PAGE AD - OPPOSITE THE DOUBLE PAGE SPREAD
Be the first brand the audience sees. EDITORS LETTER. Command attention and stop a reader with
Very powerful premium position. Be seen right up the front in this premium position. prime DPS real-estate.
Drives Brand Awareness + Call to action Drives Brand Awareness + Call to action Drives Brand Awareness + Call to action
REVLON
L
Retinol Cermmmide

Line Erasing Eve Cremm

SATURATE
COLOUR 'f
Taltvoenht

cxnnfiart

Fliaabeth Ak

RIGHT HAND PAGE AD - INSIDE BACK COVER RIGHT HAND PAGE AD WITHIN A FEATURE. ADVERTORIAL DOUBLE PAGE SPREAD
Printed on thick cover stock, this position Drives Brand Awareness within a category Education is critical in a competitive market.
is premium. +call to action Stand out and tell your story.
Drives Brand Awareness + Call to action Drives Brand Awareness + Education

+ Call to action
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NEW

Cost effective brand awareness in
the magazine + product tile in the

~ng| EDUCATION

editor's newsletter.
Includes click-through to
retailbeauty.com.au with
product education and follow
through links.

Sponsored Content educates the wider retail beauty industry
Educate buyers and retail managers on why they should be stocking your brand.

HOT PRODUCTS

HOT PRODUCT

A sponsored content brand profile embedded in a feature and aims to
drive Brand awareness + Education + Call-to-action.

Ideal for highlighting new product launches and updates. Each Hot Product
will rotate online through the eNewsletter and website for | month and
receive promotion in Retail Beauty magazine.

AeBheausty, it i tmew
www,ssaint.com.an

HOT PRODUCT INCLUDES: proee

SkinCeuticals H.A. Intensifier
* Quarter page brand profile

Design (no creative required) You supply 50-100 words + image

« 1 x Hot Product Tile
Editors e-Newsletter (2 weeks)

Budget i
ressibiriven fornnilas it wurk— creating wome of the best
$] y 5 O O ex GST
PRINT SPECS: DIGITAL SPECS:
1 x Feature image 200 x 200px, IMB - 1xHigh resimage (300 dpi)
jpeg or gif - Catchy Heading up to 5 words
+  Catchy 5-word headline - 100 words detailing features
Summary fext up to 20 words - RRP$
Main body text up to 100 words detailing features - Company name P ey
Company name +  Contact phone number
Contact phone number + Website
Website

RETAIL BEAUTY MEDIAKIT PAGE 6
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NEW

Cost effective option
up the front of the

~ng| EDUCATION

magazine + eDM
(includes click-through to
your website

Showcase a brand story or unique selling point

Are you a new brand entering a category or a market leader launching a new product?

This is your opportunity to get in front of a captive trade only audience

WHAT'S TRENDING

WHAT'S TRENDING

A brand profile up front of the publication to drive Brand
awareness + Education + Call to action

WHAT'S TRENDING INCLUDES: Better than Ever

+ Half page brand profile
Design (no creative required)
You supply 150-250 words + image

+1xeDM
(shared voice with 3 other brands) includes click-through
to your website. Average open rate 29.6%.

Better than Ever
Bt Heiad 1akes a sinkque

i grvenlionse gin emivic
il The Bester Urune fragransce family inchades

s e e Lend + Diry Girass
Inrybsack presgram, T g st st i wwnctlebettessrand. com.an

Premier Skincare
et

Budget

$3,000 ex GST

The Sonum. Avaibable a Seplbvons and Sepboraconan.
Mittpatien.candaliecom

¥ Ty e
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é’”(/”W"/ eafdre SPONSORSHIP

Drives Brand Awareness

THE PACKAGE INCLUDES:
+ 2 x Full Page Ads

Spaced throughout the feature, as top and tail or a Double Page Spread

- Editorial

The sponsors brand will have premium positioning within the editorial, followed by further analysis of the category.

« 1 x Editors weekly e-newsletter takeover
Includes leader board Ad plus 2 MREC Ads. With click through to your website.

Budget

$9,8OO ex GST

COMMERCIAL MANAGER
NICCI HERRERA
m: 0426 826 977
e: nherrera@intermedia.com.au

Dominate the
feature and set your
brand apart as the
category leader

Best Multi-Parpose

2 g

‘-‘ )
-‘ n*\‘&-_

! 2

Winter
wirdery

2

'
I g

Proven to outperform
Retinol and Vitamin C
in Increasing
collagen production

EDITORIAL

EDITORIAL

2 X FULL PAGE ADS

EDITOR:
MICHELLE RUZZENE
m: 0402 277 286
e: mruzzene@intermedia.com.au

E-NEWSLETTER TAKEOVER

RETAIL BEAUTY

RETAIL BEAUTY MEDIAKIT PAGE 8
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SPONSORED CONTENT PACKAGE

The partnership of sponsored content and display advertising links a trend or opportunity with a solution and/or
a brand. Well written sponsored content should inspire and educate, aim to discuss a category trend, showcase a
solution to a problem or create excitement around key trading periods. Display advertising around your branded
content links your brand with the growing frend, solution or key trading period.

Sponsored content builds Awareness, Interest, Consideration, Intent, Evaluation.

Sponsored content is embedded on the website and in the newsletter for two weeks and broadcast once a week website
for t0 11,400 registered subscribers.

ocmy RETAIL BEAUTY

0

SPONSORED CONTENT PACKAGE INCLUDES:

« 1x DPS branded content article written by our editors with your sign off

INOUSTHY NIWS

Weleda embarking on mission to
‘Save Earth’s Skin’

ﬂ‘ u ‘v"i.”. n:“‘”-'

« Article published on the website and in the enewsletter
+ Leaderboard and MREC displayed alongside the article
magazine

Budget

$10,200 WeLEDA

NATURAL BEAUTY YOU CAN TRUST

eNewsetter

Dot Jhrtin, CE Wkt Acalrii, - meieky e rurbariusms
of catifadd rcruec skincare and arheoponcghe: madora -

& ———
RETAIL BEAUTY

—_—
Weleda embarking on mission to
'Save Earth's Skin'

PR

FIRMING FACIAL CARE

W et sty oot ol

As part of Weleda's Save Earth's Skin campaign focusing on
sol iealth, the brand has plediged to donate $2 from every Weleda
Skin Food product sobd in Apiil and May* to belp Aussic

Most Read

e

farmers.

Sponsored content article ISR The ey raises will g 0 Carbon. & farmer-Jed initiatve that
ey is respoading to the curreat impact uf droughts, floods and
written by our journalist Tt desertification by supporting fsrmers to increase the carben in B
Yy our jou Lo naclermtasnarbiip bt tuod R gl b K their soil azd belp them transition 1o regeserative agriculture. The

ey e i et farmers are aiming to rebaild the carbon in their soil from 1% to

et e J
i e b
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RETAIL BEAUTY

FRONT COVER
PACKAGE

Brand Awareness + Education + Call to action

THE PACKAGE INCLUDES:

1 x Front Cover & Outside Back Cover
+ 1x DPS Interview with Elisabeth King

- 1 x Digital Captivation

Skin Food

Complete Website Takeover for 1 Month + MREC Bocy totion

Budget

$25,000 excst

Only 4 available per year FRONT COVER

COMMERCIAL MANAGER EDITOR:
NICCI HERRERA MICHELLE RUZZENE
m: 0426 826 977 m: 0402 277 286
e: nherrera@intermedia.com.au e: mruzzene@intermedia.com.au

Digito ampdaig WEBSITE TAKEOVER
ocay RETAIL BEAUTY
IV
's‘l:‘l'lillllr‘l‘
Scent BOARD :

Swedish health major acquires
Modibodi for $140 MILLION

The wepinins trvngbezs Eusth's o b bkparnd g

01N WELEDA'S. MISSION

1551
TI SAVE EARTH'S SN

OUTSIDE BACK COVER DPS INTERVIEW WITH ELISABETH KING

RETAIL BEAUTY MEDIAKIT PAGE 10
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peafireg: (o1~

PRODUCT CATEGORY FEATURES

FEATURE
EDITORIAL

COMMERCIAL MANAGER
NICCI HERRERA
m: 0426 826 977
e: nherrera@intermedia.com.au

ADVERTISING
BOOKING

ADVERTISING
MATERIAL

EDITOR:
MICHELLE RUZZENE
m: 0402 277 286

MAGAZINE
MAILED

e: mruzzene@intermedia.com.au

- Cleansers, Toners & Moisturisers

CLOSES

DEADLINE

DEADLINE

- Nail Care - Nail Polish, nail tools, polish remover
+ Hair Styling - Products & Tools

AUTUMN - Vitamins/Supplements - Hair, Skin, Nails
Feb/Mar/Apr APP - Oral Care November 11" December 9™ December 16™ February 8™
75™ Issue Celebration - Lipsticks, Glosses & plumpers
- Mothers Day Gifting
- Retinols/Vitamin C/Hylauronic
WINTER - Vitamins - Multi/f Gummies
May/Jun/Jul - Body, Hands & Feet - Lotions, oils, treatments, multi purpose balms February 10™ March 10" March 17" May 10™
Naturally Good Expo + Hair Treatments - Masks and Oils
- Bath & Body - Salts, Detox
- Fragrance - Luxury
SPRING - Sheet Masks/Face Qils
Aug/Sep/Oct - Hair Growth Supplements May 12" June 9™ June 16™ August 9™
Paty Awards - Colour Cosmetics
+ Christmas Gifting
- Tanning - Mousses, Gradual, Face Water/Mist, Oils
- Sunscreen - Face, Body, After Sun
SUMMER n n n s
- Ingestable Collagen August 11 September 8 September 15 November 1
Nov/Dec/Jan

RETAIL BEAUTY MEDIA KIT
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It’s critical that your marketing message reaches retailers in the right
place at the right time. That means you need to meet them where
they’re spending a large amount of their fime: online. Leverage

the Retail Beauty digital channels such as desktop, mobile, EDMs,
newsletters and social media to connect with buyers and floor staff
in store.

Retailbeauty.com.au is first to market with breaking news, events
and product launches from around the beauty sector with updates
every Wednesday via the Retail Beauty Editors eNewsletter.

AUDIENCE BREAKDOWN

WEBSITE AUDIENCE

UNIQUE USERS per month PAGE VIEWS
10,000+ 20,540

TIME-ON-SITE AVERAGE

I minute 14 seconds

eNEWSLETTER
REGISTERED SUBSCRIBERS OPEN RATE

11,400 29.6%

RETAIL BEAUTY MEDIAKIT PAGE 12
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DIGITAL CAPTIVATION

Complete Website Takeover for 1 Month + MREC

$3,300

Swedish health major acquires
Mudlhodl for $140 MILLION

T 08 T PR

BILLBOARD

MREC

COMMERCIAL MANAGER EDITOR:

NICCI HERRERA MICHELLE RUZZENE
m: 0426 826 977 m: 0402 277 286
e: nherrera@intermedia.com.au e: mruzzene@intermedia.com.au

RETAIL BEAUTY

Shakeup Cosmetics launches in Australia

Brand om to break down the stig  mesi's cosmetics’.

Uitra Violette intensifies glotal
oxpansion

Priceline Beauty Advisor of the
Year named

Ecrope and Southesst Asis are the el Brooke Jooss from Priceline Firle, SA.

eargets this year.

ke hoose bop gOnE.

Probictic Jojoba Milk

iyt Rustion Ehevate

Avgustinus Bader taps Bobbi
Brown for new role

Mk sl s Chied Crmstion

E;"i.{\

Mayb.lln& teams up with

O & minaiion tor highlight rmeatal health
Lo

HEADER
BANNER

eNEWSLETTER
TAKEOVER

Leverage the frusted Retail Beauty
brand to get into the inbox of your
customers through our weekly
Newsletter.

Own the day's news with Banner and
MREC placement for your brand.

$],600 (2 weeks)
$2,800 (per month)

RETAIL BEAUTY MEDIAKIT PAGE 13
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SOLUS EDM

Retailers trust Retail Beauty for important product information. The eDM
provides one brand sole ownership of the content, making sure your
branded message is successfully delivered to 11,400 email inboxes.

eDMs are ideal for promoting:
+ Product launches

+ Brand campaigns

+ Major announcements

+ Company profiles

Why should | use an eDM?

An eDM is ideal for distributing a large amount of content that includes a
combination of words and images as well as links.

When can | send an eDM?

They can be scheduled to be sent on either a Monday, Tuesday or Thursday
each week. This third-party eDM send provides your message with
exclusivity and higher reader retention.

$2,100

(Limited sends per month)
600px (w)

COMMERCIAL MANAGER EDITOR:

NICCI HERRERA
m: 0426 826 977

e: nherrera@intermedia.com.au

RETAIL BEAUTY

600px (w)

SKIN PHYSICS

Balaneced Microbiome:
Heallthy Skin.

Discover The Rangt

f@W¥in

percalate .

MICHELLE RUZZENE
m: 0402 277 286
e: mruzzene@intermedia.com.au

Images can be

supplied larger than the
recommended HTML size
(600px) eg 1200px for a
sharper image quality. It's
also recommended that the
images file size, is less than
IMb in total.

For more information, call Cathryn Tout on 0416 350 742 to find out how you can reach our highly-engaged and targeted audience.
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PRINT RATES & SPECS VATERIAL

PRINT OPPORTUNITIES ADVERTISEMENT SIZES SPECIFICATIONS

A4 magazine trim size: 297mm (d) x 210mm (w) Adobe Portable Document Format (PDF).
R O Casual Bleed: +5mm bleed off all edges

Allimages at 300dpi (at 100% scaling).

from .Cover. Pockoge - inc!udes front and bO.Ck. cover, o!ouple page $25.000 TRIM SIZE @) x (w)
interview with Elisabeth King. Plus 1 month digital captivation. DPS full bleed 297 x 420 All fonts to be embedded.
Inside Front Cover - double page spread $9,720 ::/l;” pogehble'ed | ]24?87 X ;:8 CMYK only. RGB, spot or pantone colours
page OI’I.ZOhTO x will be converted to CMYK (unless previously
Inside Back Cover $6,200 /2 page vertical 297 x 100 organised fifth plate for spot/pantone).
1/3 page horizontal 101 x 210
Double Page Spread $8,800 I/3 page vertical 297 x 68 Maximum ink weight to be no more than 300%.
Full Right-Hand Page $5,900 We do not accept adverts in QuarkXPress,
Word, PowerPoint, Publisher or any
Half Page $3,500 Microsoft software.
One Third Page $3,000 All bleed must be a minimum of 5mm.
Trending Package - Includes print and eDM $3,000 Double Page Spread Full page Allmarks and frims fo be offset at 5mm.
Hot Product Package - Includes, print and digital $1,500 Textiobe aminimum of mm from edge
of page.
Exclusive Feature Sponsorship Package - includes 2 x full page ads, $9.800
Ist position in editorial and e-newsletter takeover '
Email magazine pdf artwork (up to 10MB) fo:
Sponsored Content Package - includes branded content article DPS magazine.material@intermedia.com.au
d e-newslette $10,200 1/2 page horizontal 1/2 page vertical
and e-newsletter.
If larger than 10MB send via Hightail:
Discounts are available for multiple bookings. All rates quoted are exclusive of GST. g.hightail.com. u /Intermge diaDropbox
Talk to your sales rep regarding further tailored, bespoke advertising opportunities.
Art costs at standard display art production rates plus photography etc to quote.
DISPLAY ART: Email all material High Resolution PDFs to
magazine.material@intermedia.com.au marked for Retail Beauty. 1/3 page horizontal 1/3 page vertical

RETAIL BEAUTY MEDIAKIT PAGE 15
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DIGITAL RATES & SPECS

970 x 250

1. DIGITAL CAPTIVATION (Complete Site Takeover + MRec ) —one month with 50% share of voice $3,300 Billboard
2. SOLUS EDM Electronic Direct Mail with 100% share of voice sent to our whole database. $2,100 Leaderboard/Banner 728 x 90
3. NEWSLETTER TAKEOVER Leaderboard and MRec takeover of weekly e-newsletter to editorial subscribers x 2 weeks $1,600 Mobile Banner 300 x 50
4. SPONSORED CONTENT Promoted in newsletter & on the home page foerweek period, permanently archived on $1.600 Parallax 1440 x 1440
retailoeauty.com.au, MRec and leaderboard included
I . Half Page 300 x 600
5. HOT PRODUCT Promng and highlight your new product launches, homepage image, newsletter $850
promotion - one month MREC 300 X 250
6. EVENT CALENDAR Promote your event, Summit, conference, roadshow on our home page $500
eNewsletter Banner 468 x 60
7. VIDEO PROMOTION Permanently archived on retailbeauty.com.au and featured in our weekly newsletter $450
Solus eDM - refer to page 14
All rates quoted are exclusive of GST.
Hot Product - refer to page 6
Content Area 1000px (W) X 1200px (h) = Maximum file size: 50kb
File formats: jpg, gif or swf
eNewsletter placements: jpg or gif
Billboard 970 x 250px (please note some email clients will display only the first frame of an animated gif)

eDM Specifications

Images: Recommended total less than 100kb. max of 200kb accepted.

MREC Mobile Banner 300 x 50px

300 x 250px

- Maximum of 600px (w) to fit into our template.

- All html should be table-based, with no <div> tags, no floating or absolute positioning

+ All styling should be inline, with no external style sheets.

+ No background images.No bookmark or anchor tags.No social media links.

- Avoid having a heavily image based eDM - try to keep majority of text within the HTML
as opposed to within graphics.

Hot Product - Additional text-only version is advised.

AR - Please specify a subject line when sending through your material, of maximum 80

characters length (including spaces). Less than 50 characters is recommended.

Half Page
300 x 600px

Please send HTML file to: material@intermedia.com.au, a minimum of 3 business days
prior to send date. A test will be sent for your approval, please be on standby.

SEND FINISHED ARTWORK OR QUESTIONS TO

material@intermedia.com.au
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VVELEDA

CHARMAINE PICHLER,

Head of Marketing, Weleda

“To celebrate our Weleda 100 year anniversary, we partnered with Retail Beauty in 2021,
Seeing our vibrant brand come to life on the front cover and continuously in the publication
and online throughout our anniversary year helped drive brand awareness and tell our
story to potential and existing retailers and beauty advisors. To keep the momentum going
we are continuing the partnership in 2022 and look forward to growing alongside this
valuable industry publication. The team is a delight to work with."

BOOST LAB

CRAIG SCHWEIGHOFFER,

Founder & Director, Boost Lab

“We partnered with Retail Beauty right from the beginning of Boost Lab as a part of the
initial frade marketing strategy to provide awareness and educate the professional Beauty
community. This has been a successful step in building the brand within the industry.”

‘ The Pharmacy

Guild of Australia

EMMA FERNANCE,

Events Manager, The Pharmacy Guild of Australia, QLD Branch
“Working with Retail Beauty magazine on our events over the past few years has been
a great experience. The energy which the tfeam bring with them onsite is amazing and
really adds fo the atmosphere of our conferences. The team at Retail Beauty are pros
at promoting different brands and spreading the word fo atftendees. | look forward to
many more years of working with Retail Beauty to enhance our conference experience
for delegates.”
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