The Future of Visibility:
How Practitioners Can

Thrive in AI-Driven Search

James Burgin

Thriving Practitioners | Brandwithin

~
- -
- — — S~

(’7 designs for health” Australia




James Burgin

Thriving Practitioners | Brandwithin

thrivingpractitioners.com brandwithin.com


http://ThrivingPractitioners.com
http://brandwithin.com

Why Al Visibility Matters Now

Your future clients are already using Al to find practitioners like you.

The landscape of healthcare discovery has fundamentally shifted. ChatGPT, Perplexity, Google's Al Overviews, and Claude are

revolutionizing how people search for health solutions. Instead of clicking through pages of search results, they're asking Al assistants
direct questions and receiving curated recommendations.

The New Currency Farly Adopter Advantage Adaptation Wins

Traditional SEO still matters, but Al Practitioners who establish Al visibility History shows that those who embrace
citations are becoming the new Nnow are gaining significant advantages. new technology early typically come
measure of authority. Being mentioned They're being recommended while out on top. The same pattern is

by Al is like getting a trusted referral. competitors remain invisible to Al. emerging with Al search.
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You're Already an Expert at Diagnosis

As a practitioner, you're skilled at:

Reading pathology reports
Interpreting symptoms
ldentifying patterns
Creating treatment plans

Free diagnostic tool from Google - like a

comprehensive FX panel for your digital presence.

Apply this to your website

James:
Don’t ask me to interpret

an FX med report!

Lisa:
I’d much rather interpret
pathology haha!




Your Clients Are Finding
Practitioners Through Al

Every day, potential clients ask
ChatGPT and Perplexity:

'Who should | see for PCOS in Melbourne?'

'What's the difference between a
naturopath and nutritionist?'

'Best natural treatment for IBS?'

If you're not visible in these Al
responses, you don't exist to them —
even If you're the perfect fit.




Kylie: “Last week I had my first client
referral from ChatGPT &2

Kylie Sartori
September 24 - @

#celebrateanyday Last week | had my first client referral from ChatGPT %2

A lady booked in and | saw it on her form and thought it was a typo! So | asked her about it and
she said that she was doing some research about the types of gut testing she should use to get
to the root cause of her gut symptoms and it gave her a list of practitioners who are highly rated
and work in gut health and use these tests (within a certain kms radius).

The thing | love about it the most was that she wasn't trying to fix herself, she was using it to
find the best way to access the help she needed.

| am so excited, | typically do not take well to new things in the worid but have loved hearing
very well respected praccies like Tammy Guest and James Burgin who have helped me
embrace this new technology with all the training and info they have put together.

| haven't even touched the surface with it yet to be honest so its pretty exciting!
OO You, Mariangela Parrodi and 108 others 10 comments

O Love () Comment </ Send




The Invisible Problem: Real Data

We analysed 50,000+ search impressions
across 8 naturopathic practices

73-83% Brand Traffic 10,000+ Monthly Impressions
Dependency Wasted

> Only people who > People see your listing
already know you can but don't click (0-2 clicks
find you from 1,000+ views)

300-500% Traffic Growth
Achievable

> Proven results within
6-12 months




Why No Clicks?
The High-Impression Opportunity

Real examples of wasted visibility:

'upset stomach' — 1,025 'stewed apples' recipe — 876 'maturopath Melbourne' —
impressions, 0 clicks impressions, 1 click (0.11%) 986 impressions, 0 clicks
Sonya Thorn Naturopath Innerform Health Cheryl Penna

The opportunity: Optimise these pages and capture this traffic



Let's Look at a Real Practitioner Website
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4> Top Priority Actions to Grow Your Practice

1. Optimise for "Naturopath Ballarat”

This Is your most 'imporzant non-brand keyword. Create a cedicated landing page that 's highly ootimised fer this
term, It should ceerly state that you afe & naturopath in Ballerat, detail your services, and inc ude clisnt
testimonials. Your hame page and about page eurently rank for this, which s not ideal. A dedicated pace wil
periorm much betler

2. Address High Impression, Zero Click Pages

The page /eczems—ease-naturally has over 300 impressicns out no clicks, This is @ major missed cpoortunity,
The ite ane mela description need "o he rewritlen (o be more compelling and direetly adaress the user's szarch
query. Ensura |he page canten! delivers on tha promisa of the litle.

3. Create Content for High-Impression Queries

You are getting inpressions for 1erms fike *primal iron" and *holistic concussion treatment” DUt have no ¢licks. This
mdinztes user interest. Consider creating plog posts or sarvice pegss target ny these specific keywords Lo capture
this interezled audience.

4. Improve Titles and Meta Deseriptions Across the Site

Many paces nave low CTR despite good rankengs, A systematic review and rewrite of page tithes and metz
descriptions o maks them more engaging #n: keyword-ren will likey lead (o & significent inorease in of oks.

5. Resolve Keyword Cannibalisation

‘four webshte has multlpie pages competing for the same keyworas, such as "naturopath Ballarat'. This confuses
search engines and dilutes youwr authenty. Corsclidatz centent where spprogrizte and ensure cach page nas a
unicus primary <eyword target,

L.ouise Cork

Content and SEO Strategy

1. Develop Local Landing Pages

Beyond a general "Naturopath Ballarat" page, considar creating pages for
specific suburbs or nearby tewns if you serve a wider area. This will help
capture more specific loczl saarchas.

2. Create a Content Hub for Key Conditions

For topics like Eczeme, create a piller page that provides a ccmprenensive

overview, ang then link out to more daiailed blog posts on specific aspects

of treatment. Th's establishas your authority on the topic. The currant
/eczema-ezsce-naturally paga should be the start of this.

3. Blog Consistently on Relevant Topics

Address the high-impress'on, zero-click querias like "primal iron" and
"halistic cancussion treatment” with decicated blog posts. This
demoristrates your expertise znd captures long-tail search traffic.

Top Tip:
Optimise for Local Search
+ Google Business Profile




Why You May Be Invisible: 4 Critical Issues

I Your website doesn't answer real questions

> When patients ask Al 'Should | see a
naturopath for PCOS?’ —
your site Is vague
2 Generic service pages that Al can't cite
> 'l offer holistic health consultations'

. tells Al nothing specific
3 No comparison content

> Clients are comparing options —
If you don't create it,

competitors will . . . .
P 4 Your homepage confuses first-time visitors

> They scan for 5 seconds and leave
without knowing if you can help



The Solution:

3 Key Strategies
for Al Visibility




3 Key Strategies for Al Visibility

()

Strategy 1:
Create a Homepage That
Connects

> Problem + Solution +
L ocation formula

Strategy 2:
Build Service Pages that
Al Can Cite

> Answer specific
qguestions with clear
structure

Strategy 3:
Add Comparison Content

> Help patients make
iInformed decisions



Strategy I:
Homepage That Connects

Most practitioner homepages are forgettable:

J X 'Welcome to Natural Health'
0 € 'T'm passionate about holistic wellness'

J X 'Helping people achieve optimal health'

These could apply to anyone — they don't speak to
YOUR ideal client



The Hero Section Formula That Converts

53 O~ Y

[Specific Problem] [Your Solution] [Location/Credibility]

'IBS Keeping You From Living Your Life?'
+ 'Evidence-Based Gut Health Solutions That Actually Work'

+ 'Melbourne | ATMS Certified'

This formula:

v Connects with ideal clients immediately
v Shows you understand their struggle
v Makes you visible in Al search



Before & After: Homepage Transformation

X BEFORE:
- 'Welcome to Natural Health ) 'IBS Keeping You From Living Your Life? |
Qualified Naturopath' Evidence-Based Gut Health Solutions |
Melbourne'
> Generic, forgettable, invisible in Al search > Specific, compelling, Al-citable

This single change can double
your conversion rate



Let's Look at a Real Practitioner Website
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Heal your gut
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Chloe Louise
CLINICAL NUTRITIONIST

@ High Impression, Loww CTR URLs
Critical antimizat on apportunities

These URLs are visible to a large audiznce but fail to attract clicks. This is
typically due to a low ranking positian, a non-comoelling title tag/meta
description, or a mismatch between the content anc the search query. The
/shopiplgut-health-test-and-review-package page Is the top priority
vith over 1,300 impressions and a CTR of only 0.37%.

/shop/p/gut-health-test-and-review-package 0.27%

Belcks 1367 mpressians  Pos: 38.82

< - ~ ~CENmm—_
Ccolicks 844 impressons  Mosc 72,08
/aervous—systen-rewire

Zclekx 3768 impressinny Pos 26.26

/olog-posts/gut-brain-connection-and-rental-health

Celicks 38% imprassions  Zgs: 79.62

/olog-posts/gut-health-and-immunity 0.00%
Cclicks 318impressions Poe: 81,1

https://innerformhealth.com/



https://innerformhealth.com/

Strategy 2:
Service Pages Al Can Cite

The Problem:

Most practitioners have one 'Services' page listing everything

> Can't rank for specific conditions
> Too thin content for each service
> Al can't cite specific expertise

One dedicated page per service with comprehensive content

> yoursite.com.au/services/ibs-treatment-melbourne
5 yoursite.com.au/services/pcos-management-program
3 yoursite.com.au/services/perimenopause-management-program



The Problem-Agitate-Solution (PAS) Structure

L

% L

Agitate: Show you understand the
Problem: Identify their specific impact

struggle .
'You're afraid to eat out. You plan your

'You've tried elimination diets and day around bathroom access'
probiotics — but symptoms persist'

This structure is Al-friendly and converts visitors into clients

Y

Solution: Present your specific
approach

'My Test, Don't Guess approach uses
comprehensive testing to find the exact
root cause — so we create a targeted
treatment plan'

Writing Tip:
Ask Al to write using
the PAS format



Sonya Thorn - The Gut Detective

The Gut Detective 4x4 Program

New Brand Position:; 'The Gut Detective'

> Clear, memorable, specific expertise

New Landing Page: Gut Detective 4x4 Program
> 4 tests, 4 consultations, 4 months

> Simple, clear value proposition

Result: Clear positioning that Al can confidently cite

Next Steps:
Build Topical Authority for
ALL related gut health topics




The Content System That Works for Al Visibility

Pr Dotctors
Problem-Based Content Comparison Content
Answers specific patient questions Helps clients make informed decisions
Examples: Examples:
"What helps with IBS naturally?" . "Naturopath vs Nutritionist"
"How to balance hormones without birth control" . "SIBO treatment vs Low FODMAP diet"
"Natural remedies for upset stomach" . "Functional vs Standard blood tests"
. & Weldrostaioionne ianselor @ Meg ane b thawel (1 haalior
Attracts new patients Positions you as the ' ; ;";:'::':’Z‘i‘f’;?.;‘im, Lot

searching for solutions trusted guide

Authority Content s

Establishes your expertise and credibility
Examples:

Comprehensive service pages
Detailed treatment protocols

Patient outcomes & case studies

Converts visitors into clients

These three content types work together to create a complete
ecosystem that attracts, educates, and converts—for both Al
visibility and traditional SEO




e ey 5 O

Comparison Content

INGERITNmE 15 et e OCT G ey e

Patients aren't just searching for
you —they're comparing options:

'Gut healing protocol vs elimination diet'

'Naturopathic consultation vs GP visit for fatigue’ V7 ® ittty 8 otk (it

P cgoouaian Ol DReUinioee

'Chinese herbs vs Western herbal medicine'

Why Al Loves Comparison Content:

v Directly answers questions

v Educational and objective

, Winning Strategy
v Easy to cite and recommend (Fun Tool)

If you don't create it, someone else will —
and they'll get the visibility
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Choosing the Right Denture Specialist
in Bondi Junction & Eastern Suburbs

How do you malke an informed decision about your denture care?
his is one of the mestwnportant choices for your oral health, confidence,
ana quality o flife.

https://www.dentalfresh.com.au/compare-denture-

specialists-in-bondi-junction-and-eastern-suburbs/

How Can You Compare Denture Specialists In Bondi?
Key Factors For Making The Right Choice

WWhen seerchiryg bor mali-gqual iy derivres in Bendi end Ure Bsster Subwby, you deseve lrensparent, sclusl idormalen lo mase tie best
decisior for your needs,

This comprabencive comparison takle oresents objective datz abou: leading denture speciaists 'n Borci Junction and sarroanding sreag,
allowirs you o cvaluate provaders sasad on gualfications, zorv ces, preirg tanspancacy, and paticrt ca‘e standasds,

Our research taam as compiled publidy available inforration from practios webstes, prafessional divecinnies, and varfad sourcas o

Who Are The Best Denture Specialists In Bandi Junction
And The Eastern Suburbxs?
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Real Results from Real Practitioners

Create Real Growth Within 6-12 Months



Happy Healthy Caro:
568% Growth Potential

JOIN MY

44 294 568% _ - id EAlTHY

COMMUNITY

Current Potential Growth
Yaur oll-accoss posy to staying shorp,
clicks monthly clicks monthly increase ensrgised & resitiont - wellvass Hips &
resources la help you oge withsul

fealing vid.

Strategy: 55 .
B E ...: e ‘. ]
- Capture high-impression, zero-click keywords SRR
.- ' \ - & X ’,;‘ . " : L :

- Reduce brand dependency from 78% to under 50%
- Create service pages for top conditions

Achievable within 6-12 months
with systematic implementation



Cheryl Penna: -
350-620% Growth Potential

237 828 1708

Current Potential (Low) Potential (High)

clicks monthly clicks monthly clicks monthly

The Problem: 47 keyword cannibalisation issues

> Multiple pages competing for the same keywords

The Solution: Cheryl Panna - Melbourne's Trusted Naturopath fer Menopause & Women's Haalth

Lro you tirnd of faeling ke yo.ur hady is warking against you?

- Consolidate competing pages into authority pages

Lregaling with ungrediztob.e poneds, sloople o nghta bron fog orwaigh, el jst won'l scdge ne mollor wrak yau s
° O pti m ise t it | e ta g S fo r bette r C | iC k_t h ro u g h ra te ::v'l"':lr'r: :t‘.‘bx-n Ve d'en ney “jued pallingg Ao’ dniem vndpving v of ifle's el signdican handd icne—ared us doterus syt tha

- Add structured content Al can cite Le: Me Suida You Through This Journey

https://www.urbansensewellnessclinic.com.au/
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Natural Heaibh Petective

Gut Health
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The Gut Detective Landing Page Live Review
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Sonya Thom

Nasturopath

For Women Tired of Guessing About Their Gut Health...

Bloating. Brain Fog. Constanl Faligue.

You Deserve Answers,
Not Another Restrictive Diet.
'm Soaya Thosn, The Gut Detective - Austral &'s leading speciaist

in uncowvering the root cadse of stubbarn gut issues through
nyestiGalion, 101 SUesSWOor4.

Eg0k Yot Fraa Discavery Call

Located in Barossa Valley, South Australia | Serving
Australia-wide
Limited to 6 new clients monthly

SCO Worers Helped

You've Been Stuck in This Cyele Too Long

Content Creation

Using ChatGPT, Claude
Perplexity & Gemini



Your Action Plan:

What to Do This Week



The Al Visibility Audit Framework (20 Minutes)

A simple 6-step audit to identify your biggest opportunities:

01

02

Check Google Search Console (3 min)

> Review last 3 months: impressions, clicks, CTR

03

Find high-impression, zero-click keywords (4 min)

> Filter queries with 100+ impressions, 0-2 clicks

04

Identify competing pages (4 min)

> Same keyword ranking for multiple pages

05

Review your homepage hero (2 min)

> Does it connect with your ideal client's problem?

06

Assess service pages (4 min)

> Specific and Al-citable? Or generic?

Check for comparison content (3 min)

> Do you have any 'X vs Y' pages?



Quick Wins You Can Implement This Week

Update Homepage Hero (30-60 min)
1 > Use Problem + Solution + Location formula

> Immediate improvement in engagement

Optimise Title Tags (1-2 hours)
2 > Update your top 5 pages

> 20-40% improvement in click-through rate

Create One Comparison Page (2-3 hours)
3 > Answer a common guestion patients ask

> Positions you as trusted authority

Total: 5-8 hours for measurable improvement

Every Seascn Naturcpathy

Mps//evaryzeasannaturopam.com.au » atout
Hil I'm Louise, I'm really glad you're here!l
I'm Louisa, I'm realy giad yo. 7= here! Clinica! naturapath, complex haalth specialist, ana fellaw

huran whe understancs that healing isn't just about tha

Your Al Visibility Toolkit

‘ v Al Visibility Audit Template

> Step-by-step checklist with timing

‘ v Service Page CustomGPT

> Complete PAS structure with examples



Your Al Visibility Toolkit

‘ v Al Visibility Audit Template

> Step-by-step checklist with timing

‘ ¥ Service Page CustomGPT

> Complete PAS structure with examples

Download Here...



https://docs.google.com/document/d/1pRz9yvTXCzHFQoOn98xOKeldC9EvrE-0_UihLxP41Ac/copy

The Implementation Challenge

You now have the framework...

- Which changes should you prioritise first? - - What if you get stuck on technical issues?
- How do you write Al-friendly content? -« How do you track if it's actually working?

This is where most practitioners get overwhelmed and give up



Thriving Practitioners Growth Hub

Your ongoing support system for practice growth:

v Monthly Training: New strategies and updates

v Implementation Support: Step-by-step guidance
v Community: Connect with other practitioners

v Templates & Tools: Ready-to-use resources

v Q&A Sessions: Get your questions answered

v Website Reviews: Personalised feedback

Think of it as your practice growth team—without the
overhead

Special Masterclass Offer: [Details on next slide]




Designs for Health Practitioner Exclusive Offer

¥ First Month FREE ¥ Al Visibility Audit + & Bonus: Custom Al Prompt
Membership Personalised Report Library

After first month: [Regular pricing]

[J Fast action bonus limited to first 20 practitioners who join, can have a 1:1 strategy session with
James

Join here: [Link to be provided]



If you would like
support to grow
your visibility...

Thriving Practitoners
Growth Hub

Membership

Crowth Hub Benefits

Build Authority While You Sleep
@ Creatz content systems that establ sh your
cyportisc ond attract cliznts 242,

Grow Without Overwhelm

@ Cleg s, aclionable stralegies designzd or busy
pract tioness whao want growth without zacrificing
patiznt care.

From Invisible to Unmissable in Your Local Area
Position yaursall s the go-Lo authority & ssarch
cngines recommend waen patantial clients ask
shoul yaur specially

Master Al Tools That Actually Work
& Practtiorer-rested Al systars that save 10+ hatiss
or week on content creatizsn.

Done-With-You Implementation
S<ip Lhe Theory-lo-praclice gapowilh slep-by-slep
guidence, readyv-to-use templames, a~d hards-cn

suoport avery stap of the way

What's Included Every Month

@ Morthly Mermnber Q& with raolzys

@ Praciice Growth Features with special guests

@ Hands on Impementalion sess ons wilh James

& Merthly roview sessions for practics visibility

@ Courses, CustomGPTs, tempates, practica guides

@ Suppgortive practitioner prvate Facebook Group




If you would like
support to grow
your visibility...

Thriving Practitoners

Growth Hub
Membership

Fast action
bonus — limited to first 20
practitioners who join, can have
a 1:1 strategy session with
James

Grawth Hub Starter plan

$49 'mo

v tF vour Ist month free

Q Full access 1o the Groveth Hub o atferm
o Maonthly rmacterclases ancd Fee GRAS

0 Lownloadz ble templates and cractice
| Sl n I

o PeersLopot and accouritability

comMmunity

Q Cancel anytimic, no lock in conta ot

Growth Hub Special Offer

$235

349 2 € months Latront with 20% saving
+ Full Training Workshop value $299

t T wa CustomCETs for Zontant visibilivy

Total Value $850+

Q Fyvirrythviog in the Manthily e onbieesiag
Q Save 20% on vour plan

Bonus acoess o the Pathway to
Practice Growth Warkshap 4
(valusd at $299 AU D)

Q E&ry sccess to new resources and
trainine

Q Ides] fo- practitioners ready 10 grow with

cens stency

Join Growth Hub Monthly
Membership

Join Crowth Hub Super
Bundle

thrivingpractitioners.com/growth-hub/



https://thrivingpractitioners.com/growth-hub/

Key Takeaways

I Al visibility Is Now, Not Later
> Early adopters will dominate their niches

The window to establish
Al visibility is now

2 Clear, Specific Content Wins

> Answer real qguestions
using client language

3 Simple Changes Drive Big Results

> 300-500% growth is achievable
within 6-12 months

4 You Don't Have to Do This Alone
> Join the Growth Hub for ongoing support



Key Takeaways

The window to establish
Al visibility is now

I Al visibility Is Now, Not Later
> Early adopters will dominate their niches

2 Clear, Specific Content Wins

> Answer real qguestions
using client language

3 Simple Changes Drive Big Results

> 300-500% growth is achievable
within 6-12 months

4 You Don't Have to Do This Alone
> Join the Growth Hub for ongoing support



Your Next Steps

1. Download the Al Visibility
Audit Template

2.Complete your 20-minute audit

This Week:

1. Implement one quick win
(homepage hero section)

2.Join the Growth Hub
for ongoing support

The practitioners who act
today will be the ones clients
find tomorrow

1. Follow the systematic
Implementation roadmap

2. Track your metrics monthly



Questions & :

Answers l . |
5 \'r
Let's transform .,u =

your practice visibility
together
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