2021 APCO

Annual
Awards

On behalf of the APCO
team, congratulations to
all finalists in the 2021
APCO Annual Awards.

During what has been another challenging year, the commitment
of APCO’s Members to tackle the sustainable packaging issue has
never been in doubt. We have witnessed some fantastic innovation
and ingenuity across the packaging value chain as the industry
works collaboratively to solve this critical issue.
Each and every finalist here has displayed a dedication to
innovative packaging design, a deep commitment to supply chain
collaboration and demonstrated clear leadership among their
peers and competitors.
I want to extend my personal and sincere thanks to all APCO
Members for their ongoing work to achieve the 2025 National
Packaging Targets and my whole-hearted congratulations to all of
this year’s finalists and winners. Your ongoing leadership is essential
to Australia’s transition to a true circular economy for packaging.
Yours faithfully,
Brooke Donnelly Chief Executive Officer, APCO
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2021 Industry
Sector Finalists
Finalists in the Industry Sector Awards are assessed
based on Members’ Annual Reporting scores and
their performance against the Packaging Sustainability
Framework criteria. The Industry Sector Awards are
made up of twelve industry categories:
Agriculture and nurseries
Airline, accommodation and tourism
Chemicals, hardware and machinery
Electronics
Food and beverage
General merchandise and apparel
Healthcare and scientific
Large retailer
Logistics and warehousing
Packaging manufacturers and suppliers
Telecommunications
Tobacco
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2021 INDUSTRY

SECTOR FINALIST

3M Australia Pty Limited
3M Australia has stood out through the leadership and accountability of its
purchasing policy. Where possible, 3M purchased packaging materials from
APCO Members, working collectively to improve packaging sustainability.
In this reporting round, 3M has worked to implement shelf ready trays as a
replacement for single-use and unnecessary distribution packaging. This has
led to changes in product packaging, prompting the use of recycled content
in shipper cartons and paperboard, whilst also completely moving away
from PVC throughout all of its packaging. This review and optimisation of
packaging led 3M to a significant reduction of over 70kg of packaging being
removed from Australian products in 2020.
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2021 INDUSTRY

SECTOR FINALIST

A. Richards Pty Ltd
A. Richards has been at the forefront of improving packaging sustainability in
the agriculture and nurseries industry, with a strong commitment towards the
2025 National Packaging Targets and circular design. The company has set
a target to achieving a 50% recycled content rate, and has already worked
hard to incorporate recycled content into a third of its packaging. With a long
commitment to recoverability, A. Richards has continued its collaboration
with REMONDIS through its onsite anaerobic digester, which turns organic
waste into clean energy. Furthermore, A. Richards began investigating a
potential collaboration with REDcycle during this reporting round, to bring
substantial improvements in assisting the post-consumer recovery of the
company’s LDPE bags, amounting to about 75% of its packaging.
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2021 INDUSTRY

SECTOR FINALIST

ABC Tissue Products Pty Ltd
2020 has been a strong year for ABC Tissue Products. The company has
ensured that all products are reviewed, designed and implemented in line
with the Sustainable Packaging Guidelines. ABC Tissue Products has also
importantly set targets for packaging of paper/board grade to be at least
90% recycled, and/or FSC/PEFC certified by 2025, while aiming to reduce
packaging consumption by 15%. ABC Tissue Products has joined with
REDcycle to ensure that all packaging is recyclable and correctly disposed of
by consumers. This reporting round, the company has also ensured that their
inner and outer packaging contains recycled content and is in discussion
with packaging suppliers to try and maximise this recycled content. This
demonstrates great progress towards the 2025 Targets and leadership
within the healthcare industry.
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2021 INDUSTRY

SECTOR FINALIST

Amgen Australia Pty Ltd
Amgen’s industry leading Green Packaging Metrics Tool ensures that the
Sustainable Packaging Guidelines are strongly embedded in business
processes. 100% of all new packaging is assessed according to the tool,
while 100% of new product lines use FSC paperboard as secondary
packaging (for packaging of medicine products). As well as avoiding the
use and disposal of expanded polystyrene through the reusable Cool Green
Shipper collaboration with DHL, Amgen commenced work to replace PVC
in packaging trays for several products during this reporting round. In this
project, Amgen has investigated replacing the PVC tray with a recyclable
and renewable alternative, which can be more readily recycled
within a hospital environment.
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2021 INDUSTRY

SECTOR FINALIST

Best & Less Pty Ltd
Having a sustainability strategy in place that closely aligns to the Sustainable
Packaging Guidelines and the 2025 Targets, Best & Less’s sustainability
committee worked hard to identify all packaging that is unsustainable and
implemented a plan to progressively measure and improve all packaging in
this reporting period. As a result, the team transitioned to more sustainable
packaging formats, including FSC certified paper swing-tags, recycled
polybags, and removed all additional packaging and tags on garments.
Furthermore, Best & Less introduced a new range of active wear made from
100% recycled PET plastic bottles and raised consumer awareness over the
sustainability of its packaging by running a campaign and incorporating FSC
and recycled content claims on-pack. Best & Less demonstrated supply
chain influence that is beyond best practice, by seasonal running
roadshows and supplier workshops to address new packaging
initiatives and packaging requirements outlined within the
supplier manual.
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2021 INDUSTRY

SECTOR FINALIST

British American Tobacco Australia
This reporting round, British American Tobacco has committed to ambitious
targets closely aligned to the 2025 Targets, which focus on eliminating
unnecessary single-use packaging, making 100% of packaging reusable,
recyclable or compostable and incorporating an average of 30% recycled
content in packaging. A leader in the industry, British American Tobacco is
a founding member of the Tobacco Industry Product Stewardship Group,
seeking to address tobacco litter and is engaged in a number of product
stewardship programs supporting this. The Company is strongly pushing for
improvements to packaging sustainability in the industry where possible.
British American Tobacco uses recycled content in secondary packaging
where possible, while working to optimise material efficiency in a number
of products. While constrained by legislative restrictions, British
American Tobacco has continued to push efforts to increase
recoverability and recycled content in their packaging.
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2021 INDUSTRY

SECTOR FINALIST

CHEP Australia Pty Ltd
Continuous efforts to increase environmental benefits throughout its
customer’s supply chains saw CHEP introducing additional targets on
sustainable packaging for improved circular measurement tools and positive
collaborations. Through the company’s monthly reviews of its reusable
packaging innovation processes, the team confirmed 100% of its packaging
to be optimised for material efficiency, while using only recycled or certified
renewable materials that are recoverable at end-of-life. A leader in circular
design, CHEP’s performance in closed-loop collaborations remains beyond
best practice, achieving over 150,000 km of transport savings through its
transport optimisation programme in collaboration with nine customers, and
continuing to support food rescue organisations and disaster support
relief agencies with logistic efficiencies. CHEP’s commitment to
circularity expands to its operational process, having already
achieved its zero to landfill target for product waste, the
company now also diverts over 85% of total on-site
waste from landfill.
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2021 INDUSTRY

SECTOR FINALIST

Chobani Pty Ltd
Following Chobani’s two-year Sustainable Packaging Roadmap and
bi-annual packaging assessment, it has continued to make excellent
progress to improving its packaging sustainability. Committed to improving
the circular design of packaging, Chobani has joined Avery Dennison’s label
converter initiative, to support the collection and recycling of label backing
paper and continues to work with Dairy Australia, REDcycle and Tetra Pak.
Furthermore, barriers to recyclability have been removed by assessing all
packaging through the Packaging Recyclability Evaluation Portal (PREP), with
90% of its total packaging now recyclable through the Australian kerbside or
REDcycle systems. Through a series of successfully trials, Chobani achieved
30% material savings by optimising a further three packaging formats,
while operationally, material savings of 40% were achieved by
switching to more efficient distribution packaging.
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2021 INDUSTRY

SECTOR FINALIST

Coca-Cola Amatil Limited
In this reporting period, Coca-Cola Amatil introduced additional sustainable
packaging targets into its Sustainability Strategy, to prioritise circularity and
closely align to the 2025 Targets and Sustainable Packaging Guidelines
(SPGs). Through Coca-Cola Amatil’s leadership role in container deposit
schemes and involvement in APCO and other circular economy working
groups, the company has demonstrated outstanding commitment to
circularity. Numerous partnerships with suppliers to improve sustainable
packaging designs and Planet Ark’s National Recycling Week show its
industry leadership is beyond best practice. By having a policy in place that
requires all new and existing packaging to be reviewed against the SPGs,
and consideration of life-cycle analysis tools, the team successfully
transitioned to a monoweb label structure for its poly roll fed
labels, resulting in an over 20% reduction of plastic packaging.
Following the transition to 100% recycled PET bottles, over
90% of all packaging now includes either recycled
or renewable content.
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2021 INDUSTRY

SECTOR FINALIST

Coles Supermarkets
Australia Pty Ltd
This reporting period, Coles has incorporated a clearly defined Packaging
Framework into its existing Sustainable Packaging Policy, focusing on the
three strategic pillars of ‘Redesign, Recycle and Reimagine’, which are
underpinned by initiatives and KPIs aligned to the 2025 Targets. In support,
the team implement a project to improve data collection and accurately
assess the recyclability of product packaging and packaging certifications.
The company continued its leadership role across closed-loop recovery
programs, by providing collection points for REDcycle and the container
deposit scheme, while also introducing the Simply Cups recycling
program at its Store Support Centres. To raise consumer awareness
on how to correctly dispose of its packaging, volumes of soft plastics
collected through the REDcycle program grew by 59%, whereby
Coles reached a milestone of diverting more than one billion
pieces of flexible plastics from landfill since the beginning
of the partnership in 2012.
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2021 INDUSTRY

SECTOR FINALIST

Ego Pharmaceuticals Pty Ltd
Ego Pharmaceuticals has been working hard in 2020 to further embed
sustainable packaging methods in its packaging processes. The company
works with CHEP and REDcycle and has been actively participating in
Industry leadership programs, including the Consumer Healthcare Products
Working Group on sustainability in healthcare and the APCO Working Group
on material circularity. This reporting round, Ego Pharmaceuticals has
worked hard to get all 245 Australian and New Zealand SKUs assessed in the
Packaging Recyclability Evaluation Portal. Committed to increasing recycled
content across packaging despite industry constraints, Ego Pharmaceutical
uses an inner and outer packaging design for all SKUs that contains recycled
content. 97% of its outers contain ~60% recycled content, 2% contain 100%
recycled content and 1% contain only 40% recycled content. Looking
to the future, Ego Pharmaceuticals is investigating options for
more recycled content in other SKUs.
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2021 INDUSTRY

SECTOR FINALIST

Evergreen Garden Care
Australia Pty Ltd
Through regular packaging reviews against the Sustainable Packaging
Guidelines and discussions with suppliers, Evergreen continues to identify
opportunities for improved packaging outcomes and new technologies that
push the boundaries of packaging material optimisation. During this reporting
round, Evergreen Garden Care has investigated several opportunities to
incorporate recycled material into its plastic packaging. In 2021, this will begin
to be rolled out with fertiliser bottles and other products featuring recycled
content. The team has also worked on their REDcycle partnership and now
feature the logo on all eligible packaging, with the Australasian Recycling
Label being recently implemented onto all new packaging.
Over the next three years, Evergreen Garden Care will continue to
develop a global strategy for packaging improvements across three
main areas: reduction of packaging material used for product;
reduction of virgin plastic, board and cardboard, with a
shift towards recycled material; and improved
recyclability of packaging.
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2021 INDUSTRY

SECTOR FINALIST

FujiFilm Business Innovation Pty Ltd
Fuji Xerox are leaders in their industry when it comes to packaging and
product recoverability, with many strong initiatives in place. Working with
clients and consumers, the company’s policy is to ensure that all packaging
is removed during site installations of product. Ensuring all packaging is
being correctly recovered and recycled, results in minimal waste which in
turn aids the company in reaching its zero-waste commitment. Furthermore,
the Ecoman facility provides an education platform to work with industry
and public groups to increase awareness around sustainability initiatives.
This out of the box thinking has pushed Fuji Xerox to strive for continuous
improvements in the electronics industry.
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2021 INDUSTRY

SECTOR FINALIST

General Motors Australia
and New Zealand Pty Ltd
General Motors has continued its pursuit of circularity and shown progress
through its commitment to the reduction of single-use distribution
packaging. The company has also extended its Sustainable Packaging
Policy to include Australia’s 2025 Targets. To fully encompass the journey to
closed-loop distribution packaging, General Motors has identified key areas
of concern through industry collaboration, including working with over 150
organisations to help monitor and collect data with the returnable metal
cage scheme. This scheme has been able to come to life since General
Motors identified this key area in the company’s business model, where
global footprint could be improved.
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2021 INDUSTRY

SECTOR FINALIST

Kellogg (Aust) Pty Ltd
Following an internal Sustainable Packaging Framework that commits to
the ‘exclusion, reduction and redesign’ of packaging and the sustainable
use of timber-based packaging, Kellogg continued to achieve outstanding
environmental outcomes throughout 2020. The team worked hard to
optimise 99% of packaging for material efficiency by converting to a
renewable packaging format, while a series of trials have already resulted in
a 50% material savings across product packaging. Partnering with programs
working to reduce litter such as World Environment Day, Earth Hour,
REDcycle, and OzHarvest, while providing valuable contributions to several
APCO’s Working Groups, Kellogg demonstrated industry leadership that is
beyond best practice. With an ongoing commitment to the application of
the Australasian Recycling Label, more than 75% of the company’s total
packaging is now labelled as recyclable through the Australian
kerbside or REDcycle system. Kellogg’s excellent consumer
engagement is further shown through its partnership
with REDcycle and Replas as part of National
Recycling Week, increasing awareness
about plastics recycling.
2021 APCO Awards

19

2021 INDUSTRY

SECTOR FINALIST

Kyocera Document
Solutions Australia Pty Ltd
Kyocera has continued to advance throughout its packaging sustainability
journey, through its new ECOSYS concept which focuses on two themes,
ecology and economy. This concept ensures there is little environmental
impact, and reduces costs associated with the extension of printer life and
the reduction of associated waste. Kyocera has also continued to focus on its
collection service, where bins and disposal units are provided to customers
and picked up at no cost. This strong commitment to recoverability has
extended Kyocera’s significant efforts to reduce hard to recover
packaging materials.
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2021 INDUSTRY

SECTOR FINALIST

Lululemon Athletica
Australia Pty Ltd
In 2020, LuluLemon released its first impact Agenda, which committed to
reducing single-use plastic packaging by 50%, alongside its Sustainable
Packaging Policy that closely aligns to the principles of the Sustainable
Packaging Guidelines (SPGs). The company’s Packaging Sustainability
Working Group worked hard to review, update and measure progress
against the sustainable packaging policy and has created a new process and
management system for improved measuring and reporting on its packaging
footprint. Committed to circularity, Lululemon continues to partner with the
REDcycle Program and ensures its manufactured soft plastics are again
bought back from Replas to close the loop. Moreover, the team developed
a new satchel, which has a 20% reduction in plastic and 20% increase
in recycled content compared to the previous design.
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2021 INDUSTRY

SECTOR FINALIST

LyondellBasell Australia Pty Ltd
Leading the way to a circular economy for packaging, the business-tobusiness raw materials supplier has established reuse and collaborative
closed-loop practices that are beyond best practice. This reporting period,
LyondellBasell Australia delivered the ‘KitKat closed-loop project’ in
partnership with Nestlé, iQ Renew and REDcycle, to create the first postconsumer KitKat wrapper, demonstrating great progress towards the
reprocessing capacity of food-contact packaging. The company has also
partnered with Nextek, recycling consultants and MRF operators to trial the
reprocessing of PCW PP pts, tubs, & trays on their site, while continuing its
collection of PP take-away containers in collaboration with Earth champions,
Nextek, Visy and Atlantis to create a post-consumer solution. Through the
use of bulk packaging formats and downgauging 25kg bag film thickness,
LyondellBasell Australia has optimised 100% of its packaging formats
for material efficiency. Continuous Sustainable Packaging
Guidelines and value chain reviews have ensured that
environmental impacts are further reduced
throughout the company’s business-tobusiness operations.
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2021 INDUSTRY

SECTOR FINALIST

Officeworks Ltd
With ambitions to create a circular economy for packaging and becoming a
zero-waste business, Officeworks has continued to make excellent progress
towards improving the sustainability of its packaging. This reporting period,
the team demonstrated leadership and supply chain influence that is beyond
practice, by organising a series of printer and scanner suppliers to further
eliminate polystyrene throughout its supply chain, while partnering with
TIC and Cleanaway to implement a polystyrene recycling program and
participating in APCO Working Groups. Committed to educating consumers
on how to dispose of its packaging, Officeworks participated in the national
campaign to raise awareness over the Australasian Recycling Label Program,
and has worked hard to label almost 100% of primary packaging through
the Program. The company has also removed numerous single-use
and unnecessary packaging materials. These initiatives enabled
the company to substantially reduce its overall waste and
achieve an outstanding 90% diversion rate.
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2021 INDUSTRY

SECTOR FINALIST

Optus
Committed to driving a circular economy for packaging, Optus introduced
a single-use plastic phase out plan that prioritises opportunities to increase
both recyclability and recycled content during this reporting period. To
build capacity, the company has implemented an internal environmental
education campaign called ‘Project LESS’ to empower employees to make
sustainable consumption choices and reduce their carbon footprint, while
meeting regularly with key stakeholders to investigate opportunities for
material quantity optimisation and improved recoverability. Continuous
reviews through the Packaging Recyclability Evaluation Portal, saw the team
remove barriers to recyclability to achieve a recyclability outcome for 95% of
its total packaging, and implementing the Australasian Recycling Label
for its pre-paid sim products. To further contribute to the recovery of
packaging, Optus has partnered with Suez and Simply Cups to
install on-site disposable coffee cup recycling bins.
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2021 INDUSTRY

SECTOR FINALIST

Panasonic Australia Pty Ltd
Panasonic has devoted much of its time and resources to focus on the
development of several internal plans and processes. In the ambitious
Environmental Vision 2050 plan, several strategies are highlighted alongside
measurable and trackable targets for packaging sustainability. This plan
ensures Panasonic is working towards its vision and showing collaboration
throughout the organisation. Another process, the Panasonic Green
Procurement Policy, commits to using wooden materials, and products
are being sourced from sustainable reserves that support biodiversity,
while a Packaging Manual has been developed to ensure packaging used
worldwide meets the requirements for sustainability and recyclability.
Through continuous packaging reviews and life-cycle analysis tools,
Panasonic has ensured that all packaging is designed according to
the highest environmental outcome.
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2021 INDUSTRY

SECTOR FINALIST

Rivalea (Australia) Pty Ltd
A previous APCO award-winner, Rivalea are continuing to set an example
in the agriculture industry, demonstrating its strong commitment to the
Sustainable Packaging Guidelines and its engagement along the supply
chain. In 2020, Rivalea worked with suppliers in their supply chain to
investigate the feasibility of recycling feedstock bags, while also being
involved in a number of closed-loop initiatives including REDcycle and
Woolworths’ and Coles’ re-usable plastic crate system. During this reporting
round, Rivalea achieved a milestone of 99% of its total livestock feed being
supplied in bulk, eliminating the need for any excess packaging throughout
the supply chain. For meat processing, 91% of all packaging is now
either re-usable or recyclable, with the Australasian Recycling Label
being set to roll out on several products to further increase the
recoverability of its packaging.
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2021 INDUSTRY

SECTOR FINALIST

Samsonite Australia Pty Limited
Samsonite has proven itself in its industry through a strong alignment with
the 2025 Targets - aiming to have all packaging recyclable, compostable or
renewable, as well as working towards being carbon neutral by 2030.
A huge milestone for Samsonite was the phase out of styrofoam packaging,
as part of the national shift away from expanded polystyrene. The consistent
review of both new and existing packaging has allowed Samsonite to save a
large amount of single use plastics. Samsonite exemplifies excellent
supply chain engagement, by not only conducting reviews internally,
but also with suppliers to ensure full transparency of packaging and
opportunities for improvement.
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2021 INDUSTRY

SECTOR FINALIST

Stahmann Farms Enterprises Pty Ltd
Committed to reducing its environmental impact, Stahmann Webster
demonstrated outstanding progress to improving the sustainability of its
packaging in 2020, backed up by its Packaging Sustainability Strategy that
ensures all packaging is designed and reviewed against the Sustainable
Packaging Guidelines. While recycled content in the food and beverage
industry can be difficult to navigate, Stahmann Webster is committed to
being at the forefront of new information regarding recycled content in
flexible films, and has already included recycled content in all secondary and
tertiary packaging. Stahmann Webster continued to increase its application
of the Australasian Recycling Label, with over 80% of its total packaging now
labelled as recoverable through the REDcycle Program. By transitioning
to a new inventory management system, the team has improved the
collection of business-to-business packaging and has improved
their operational efficiencies through prioritising the
reusable distribution packaging.
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2021 INDUSTRY

SECTOR FINALIST

Telstra Corporation Limited
Telstra has adopted a whole system approach to ensure its packaging
sustainability strategy is integrated at each stage of the lifecycle process,
and to identify the risks and opportunities associated with its packaging. The
strategy has been embedded into Telstra’s brand guidelines and includes
specific, measurable, reasonable and time-based targets in alignment
with the 2025 Targets. Telstra has demonstrated its commitment to using
recycled and renewable materials, by only using packaging that contains
a percentage of recycled and/or certified renewable content, while
undertaking ongoing reviews to increase the amount of recycled content.
Furthermore, a 33% increase in the number of modems shipped per pallet
was achieved, through redesigning product layout and reductions in
overall box sixes. Compared to the previous design, the boxes
have yielded a 75% of material savings. Operationally, Telstra
introduced a right-sized carton automation to reduce
the material required for packaging by removing
protective plastic packaging.
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2021 INDUSTRY

SECTOR FINALIST

Tetra Pak Marketing Pty Ltd
Committed to providing sustainable packaging solutions, Tetra Pak has set
ambitions for 100% cellulose-based packaging and agreed to a minimum
of 10% recycled plastics content to be included across beverage cartons
by 2025. Tetra Pak led various projects to improve closed-loop programs,
including connecting MRF and CDS operators with regional recyclers of
used cartons as consistent export channels, continuing actions towards
building the first Australian recycling plant for used Tetra Pak beverage
cartons and creating a working group for the sustainable use of beverage
carton packaging. This reporting period, Tetra Pak demonstrated leadership
in renewable packaging, with 100% of its packaging now FSC certified and
gaining the Bonsucro Chain of Custody certification, which includes
all stages in the plant-based polymer supply chain, while a
partnership with Planet Ark raised consumer awareness on
carton recycling.
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2021 INDUSTRY

SECTOR FINALIST

Virgin Australia Airlines Pty Ltd
As part of its 2020 product rollout, Virgin Australia has committed to eliminate
packaging where feasible. Virgin Australia are working towards making all
packaging reusable, recyclable or compostable as per the 2025 Targets, and
to increase the use of produce packaging from 100% recycled content and/
or 100% renewable materials. Virgin Australia has already made impressive
strides towards these goals. Virgin Australia has also shown strong industry
leadership during this reporting round, through the company’s Velocity
Frequent Flyer program. In partnership with Envirobank, members can earn
Velocity points when participating in certain container deposit schemes
throughout the country.
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2021 INDUSTRY

SECTOR FINALIST

Wellen Pty Ltd
In collaboration with customers, Austcor Packaging approaches each
packaging development in alignment with the 2025 Targets and the
waste hierarchy to produce the highest environmental outcome for its
packaging. Austcor ensures all relevant staff members are trained in using
the Sustainable Packaging Guidelines, which are continuously applied
throughout all product design and board grade review processes. As a
result, Austcor has produced stronger boxes with lighter paper, which
allowed the company to achieve significant paper savings throughout this
reporting period. Committed to increasing the use of recycled material, 80%
of all packaging is now made from both recycled and renewable materials
averaging 70% recycled content in each packaging item, while all remaining
is made from high quality certified renewable materials. Continuously
reviewing packaging through the Packaging Recyclability Evaluation Portal,
over 95% of its packaging has been verified for recyclability through the
Australian kerbside system. To further improve the recoverability
of packaging, Austcor has a program in place which
encourages customers to become an APCO Member
to label their packaging for recyclability
through the Australasian Recycling
Label Program.
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2021
Outstanding
Achievement
Awards
The Outstanding Achievement Awards
recognise high performing Members against
the Packaging Sustainability Framework
pillars and overall performance.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

3M Australia Pty Limited
3M has worked hard to integrate the Sustainable Packaging Guidelines into
its business processes, ensuring the correct policies are in place to maintain
effective and sustainable processes throughout all parts of the business.
In 2020, 3M continued its partnership with Planet Ark, leading to savings
of over 360kgs of waste from landfill. This has enhanced the company’s
expectations for its environmental management programs and how it relates
to consumption and emissions. Throughout the last year, 3M has continued
to respond to feedback from its customers, by designing and implementing
shelf ready trays to eliminate additional layers of packaging, leading to a
significant reduction in overall packaging waste.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Arcadian Organic & Natural Meat co
Arcadian Organic & Natural Meat Co has a long-standing commitment to
reducing its plastic by developing new packaging formats and ensuring the
use of materials that align with its sustainable principles. 100% of packaging
used is made from certified renewables or recycled materials and has been
reviewed against the Sustainable Packaging Guidelines. Arcadian has also
joined the Australasian Recycling Label (ARL) Program and partnered with
REDcycle to improve the recovery of its packaging. In pursuit of reducing
plastic packaging consumption and increasing material efficiency, the
team has been working with its suppliers and customers to find more
sustainable packaging solutions for its consumer products.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Beacon Lighting Corporation Pty Ltd
Beacon Lighting had a strong year with regards to its packaging
sustainability, particularly through its operations. Working closely with its
suppliers, Beacon Lighting has ensured its distribution packaging is fully
optimised. Beacon Lighting no longer use any outer packaging on products
that are shipped to Australia from overseas suppliers and transferred directly
to store. Returnable wooden pallets were also implemented for store
deliveries and large commercial shipments. Beacon Lighting also
developed a Supplier Packaging Recyclability Portal, allowing
suppliers to actively provide detail and collaborate on the use
of recyclable packaging for its products.

2021 APCO Awards

36

2021 OUTSTANDING

ACHIEVEMENT AWARDS

CHEP Australia Pty Ltd
CHEP has continued to focus on its leadership positions in 2020 through the
introduction of new 2025 sustainability targets and commitment to Pioneer
Regenerative Supply Chains. This focus has allowed CHEP to improve its
circularity measurements and increase its already positive collaborations,
including the uptake of the company’s ‘Share and Reuse’ circular packaging
solutions. Dedication to its ‘Positive Collaboration’ program saw CHEP save
over 120 tonnes of carbon emissions through transportation optimisation,
increasing pallet stacks, maximising loads and re-routing its journeys. This
demonstration of leadership in packaging circularity is why CHEP
continues to be at the forefront of the industry.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

General Motors Australia
and New Zealand Pty Ltd
General Motors (GM) has had a stellar year in its packaging operations.
A strong focus on reusable distribution packaging, saw the company
successfully optimise its business-to-business packaging efficiencies. GM
has created its own closed-loop system – returnable and reusable metal
cages, which can partially or fully collapse to adjust their size depending
on load and available freight space. As of 2020, GM had worked with
156 organisations through their closed-loop system, and continued to
demonstrate excellent supply chain engagement through the free
provision of pallets and crates to local suppliers, to ensure heavy
machinery parts are shipped in a compliant, secure and
safe manner.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Kellogg (Aust) Pty Ltd
Kellogg Australia have shown great commitment to improving their
operational packaging sustainability in 2020, and has worked to ensure that
over 95% of on-site waste generated is recycled or reused. This is partially
due to the optimisation of its distribution packaging, reducing their use of
stretch wrap by 14.9 tonnes and the use of returnable pallecons. Kellogg
ensures that their goal for 100% reusable, recyclable or compostable
packaging by 2025 is communicated to its suppliers through join business
planning and hosting regular meetings.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Kyocera Document
Solutions Australia Pty Ltd
Kyocera has made great progress in 2020 towards achieving its sustainable
packaging targets. Following an extensive consultations and research
and development, Kyocera has introduced specialised packaging that
has been optimised for material efficiency and increased durability. With a
strong commitment to recoverability in packaging, Kyocera has extended
significant efforts to use only recyclable packaging. A major change has
come by replacing styrofoam with paper-based packaging options such as
corrugated cardboard and moulded pulp, focusing on only using natural
dyes throughout the printing process to increase recoverability.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Nestlé Australia Limited
With a vision to create a more sustainable system for packaging and
champion innovation, Nestlé has set themselves ambitious targets, closely
aligned to the 2025 National Packaging Targets, which include 100% of
packaging to be recyclable or reusable, featuring the Australasian Recycling
Label (ARL) on 100% of locally controlled products, 100% of recycled PET in
all plastic water bottles and reducing the use of virgin plastics by one third.
In 2020, Nestlé demonstrated excellent leadership through its involvement
in initiatives working to improve circularity. A particularly noteworthy
achievement being the development of a pilot project of a scalable closed
loop model for postconsumer soft plastics in collaboration with iQ Renew,
to make soft plastic recycling possible through the kerbside system.
The company is now providing education about soft plastics
recycling through a dedicated website named ‘KitKat’.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Panasonic Australia Pty Ltd
Panasonic has developed its own Packaging Manual to ensure new and
existing packaging meets the requirements for sustainability and recyclability
worldwide. Through regular packaging reviews against the Sustainable
Packaging Guidelines and life cycle analysis tools, the company has
ensured that packaging continues to be designed according to the highest
environmental outcomes. The effectiveness of this tool was demonstrated
through Panasonic’s strong performance across all ‘outcomes’ criteria, with
100% of its packaging being optimised for material efficiency, recyclability
and disposal labelling. Moreover, all packaging is made from either recycled
or renewable packaging materials from sustainable sources. Panasonic
has implemented a Global Environmental Management Plan worldwide,
which details how the use of recycled products will be used to create
more sustainable packaging both within the company and
throughout its supply chain.
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2021 OUTSTANDING

ACHIEVEMENT AWARDS

Wellen Pty Ltd
Austcor Packaging has long been a strong performer and, in 2020, again
showed outstanding results through their packaging outcomes. Following
a regular in-house research and development program, Austcor has been
able to successfully optimise all of its packaging by developing stronger
boxes with light-weighted paper. With comprehensive procedures in
place, Austcor ensures all packaging is reviewed against the Sustainable
Packaging Guidelines and verified for recyclability through the Packaging
Recyclability Evaluation Portal (PREP). Austcor has committed to
transitioning towards a circular economy, with 80% of its packaging now
made with an average of 70% recycled content. In instances where
recycled materials cannot be used, packaging is made from
certified renewable fibre-based materials.
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2021
Our Packaging
Future Awards
The Our Packaging Future Awards highlight
innovation and leadership from Members in
sustainable packaging education (with separate
categories for both industry and consumers),
improved collection and recycling systems, and
end-market development. This category is selfnominated with submissions assessed against three
key pillars of innovation, accessibility and impact.
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FUTURE AWARDS

Soft Plastics Collection Program Trial
In April 2021, Australia Post launched a Soft Plastics Collection Trial in 12 Post
Offices in regional NSW. The trial enabled customers to recycle their soft
plastics, including Australia Post plastic satchels, bread bags, chip packets,
bubble wrap and more into a dedicated bin at the Post Office. From there the
plastic was processed by REDcycle and delivered to a manufacturing partner
to be made into a range of recycled products.
The trial enabled Australia Post to extend access to soft plastic recycling with
REDcycle for communities without soft plastics recycling options available to
them locally. The initiative also enabled Australia Post to respond to interest
and concern in the community surrounding Australia Post’s plastic packaging
and demonstrate responsible stewardship – in addition to supporting the
2025 Commonwealth Packaging Targets.
After a successful in-store trial over a period of eight weeks, the
program has now been approved to expand to more Post Offices
around the country from 2022.
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2021 OUR PACKAGING
FUTURE AWARDS

Compost Connect, a food
service focused organic recycling initiative
and online platform developed by BioPak
and backed by the government.
Compost Connect is a food service focused organic recycling initiative
and online platform developed by BioPak and backed by the government.
It provides the foodservice industry access to products, services, and
information to participate in a circular and regenerative system by recovering
and recycling food waste and certified compostable packaging. There is a
significant environmental benefit and opportunity to recover and recycle a
larger portion of the nearly 900,000 tonnes of organic waste and reduce
unnecessary and problematic single-use plastic disposables consumed
within the foodservice and hospitality sector whilst simultaneously
recovering and recycling an estimated 17 billion individual single-use
foodservice disposables. Structured as a collaborative, open, not-for-profit
organisation, Compost Connect allows businesses to identify suppliers
of certified compostable packaging and connect to organic waste
recovery and recycling service providers. The platform
provides consumers with information on where they
can dispose of their compostable packaging.
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2021 OUR PACKAGING
FUTURE AWARDS

Coles Together to Zero Strategy and
Sustainability Concept Store, Moonee Ponds.
Coles’ ambition is to become Australia’s most sustainable supermarket.
The company’s Sustainability Strategy - under the focus areas of Together
to Zero and Better Together - sets out how it will work together with
stakeholders to drive change and create a more sustainable future for
generations of Australians ahead.
Coles launched its Sustainability Strategy with an advertising campaign to
raise awareness of the challenges and opportunities Australia faces as a
community and the shared responsibility to address them. The refreshed
strategy and new targets are brought to life at Coles’ newest sustainability
concept store in Moonee Ponds, Victoria, which has been designed to set
a new standard in supermarket sustainability and help Coles create
opportunities to reduce its environmental impact.
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2021 OUR PACKAGING
FUTURE AWARDS

Packaging data project across the
Coles Own Brand supplier base.
Coles is committed to driving generational sustainability and is striving to
take a leadership position on sustainable packaging working with industry
and APCO to support the 2025 Packaging Targets. Following an audit of
packaging data, Coles established a project in collaboration with MSAC
Solutions (“MSAC”), PREP Design and APCO, to gather detailed packaging
information from Own Brand suppliers for assessment in PREP. The size and
scale of Own Brand meant that over 1000 production sites were contacted
and over 2,400 PREP reports completed by MSAC, covering an estimated
6,300+ SKUs and 12,000+ primary packaging components. Suppliers were
contacted to provide detailed packaging information via an innovative
online Survey. Through this approach, Coles focused attention on packaging
recyclability and raised awareness of PREP. Innovative and detailed reporting
dashboards helped identify areas to focus packaging education to support
progress towards the 2025 Targets. In 2021, Coles used the same approach to
gather a baseline of recyclability of Coles secondary and tertiary packaging,
and of recycled content across all Own Brand packaging.
Following learnings from the Project, Coles has developed and
updated tools for Own Brand suppliers to further drive
understanding of recyclable materials, including: A Supplier
Materials Guide; a revised Packaging Specification
Template, and facilitating three supplier
development webinars on
sustainable packaging.
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2021 OUR PACKAGING
FUTURE AWARDS

The Beauty Cycle Program,
which provides a recycling solution for most
beauty packaging which cannot be recycled via
regular kerbside services.
Launching across David Jones stores nationally on Earth Day 2021, the
David Jones Beauty Cycle program provides a recycling solution for most
beauty packaging which can not to be recycled via regular kerbside services.
Working in conjunction with TerraCycle®, a global social enterprise who
provide specialised recycling facilities for the items to ensure no product
ends up in landfill, ‘drop-off boxes’ will be positioned instore, where
customers can easily dispose of empty beauty packaging and feel assured
that they are contributing to a more sustainable footprint. As part of David
Jones’ Mindfully Made program, David Jones is dedicated to educating and
inspiring customers on making more meaningful purchase decisions and
connecting with the brands and products that align with sustainable values.
Materials that can be recycled as part of this beauty initiative include soft
plastic, rigid plastic and pumps, glass bottles, jars and pots, masks and
packaging, along with make-up products including foundation
bottles, lipsticks, eyeshadows, compacts, mascaras and
more. Once collected, plastics are sorted, shredded,
melted down, and turned into plastic pellets
that can substitute virgin plastics to
make new items.
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2021 OUR PACKAGING
FUTURE AWARDS

The innovative RecycleMe™
System and recent Hallmark partnership,
providing a new end market for coffee cups to
be recycled into gift wrap.
Detpak has been innovating an industry-wide solution for the estimated
1.2 billion coffee cups and 1.3 billion cold cups sent to landfill every year
across Australia. The company has a strong belief that sustainable outcomes
require collaboration across the packaging ecosystem. Our innovative next
generation RecycleMe™ lining provides a sustainable alternative to traditional
coatings for paper and board. Truly recyclable, the lining is easily separated
from the valuable paper or board material through existing repulping
methods and facilities. As traditional cups are not readily recycled within
existing infrastructure, Detpak has collaborated with industry to ensure
RecycleMe™ cup fibre can be kept as its highest potential value for as long
as possible. This strategy is identified by APCO within Our Packaging Future
as a fundamental part of the ‘circular transition’. Detpak and collection partner
Shred-X partnered with Opal Australian Paper in 2020 to provide a local
recycling solution for cups to live again as paper products. Now, Detpak’s
partnership with Hallmark sees cups recycled into gift wrapping paper,
providing a new end market for recycled materials. In July 2021
Hallmark proudly launched an exclusive range of the initial
RecycleMe™ cups recyclate within their wrapping
paper, ranged exclusively to Kmart.
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FUTURE AWARDS

Diversion of usage of EPS and Waxed Cartons to
Uniqcor reusable and recyclable boxes.
Disruptive Packaging’s initiative is the creation of a unique material box
called Uniqcor®. Uniqcor® has fit for purpose specifications in durability,
leakproof, waterproof and temperature management and is an alternative
for polystyrene and waxed cardboard that can be washed, sanitised, and
reused up to ten times and completely closed loop recyclable. The recycling
process delivers 100% yield and is a low energy and low water process into
new Uniqcor® packaging. Uniqcor® cartons and octobins are increasing
the value within the circular economy through reuse and then we are closing
the loop with large customers and industry by having Uniqcor® bins on
site for collection and recycling. Uniqcor® is growing quickly in the seafood
and fresh produce sectors that replaces polystyrene and waxed cartons
directly. Displacing these materials from landfill provides better
results for producers, community, employers, employees, and
the environment.
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Australia’s first chemically recycled
content soft food wrapper pilot – KITKAT 45g.
The 30% recycled content KitKat wrapper was an Australian first to
demonstrate the potential for advanced recycling in Australia with Australian
post consumer soft plastics. A coalition of companies in the Australian value
chain brought their individual expertise together to process some of the
collected waste soft plastic, convert it to oil, and produce Australia’s first
soft plastic food wrapper made with recycled content: the KitKat prototype
wrapper. By demonstrating what’s possible, the initiative aimed to encourage
industry and government to play their part in building a better future
for soft plastic.
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FUTURE AWARDS

KITKAT “Give the Planet a Break”
recycling campaign – featured the
chocolate mobius loop on packaging.
How do you disrupt Australia’s number one chocolate bar to create an
innovative and creative recycling message? The KitKat ‘Give the Planet
A Break’ campaign was developed in response to consumer confusion
about soft plastics and recycling. Research showed 80% of Australians are
concerned about recycling but 48% of Australians are getting recycling
wrong. 2/3 of Australians don’t know what a ‘soft plastic’ is, yet soft plastics
make up the majority of confectionery bags and wrappers. The campaign
aimed to disrupt the confusion and motivate people to make the right choice
and recycle their KitKat wrappers (and other soft plastics) correctly. This
campaign was brought to life through a 5-week media campaign,
PR, and disrupting consumers with a KitKat Limited Edition 4
finger pack, which featured the universally recognised
mobius loop symbol (made of KitKat fingers)
replacing the iconic KitKat logo in stores
over four weeks.
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FUTURE AWARDS

Education to improve understanding
and how to make sustainable packaging choices.
Whether it’s single use disposable plastic straws or food packaging that has
served to protect and extend shelf life, consumer sentiment is the same, they
want less plastic and packaging. But making the right sustainable packaging
choices requires whole of lifecycle thinking and understanding. Food
packaging and e-commerce packaging choice is integral to protecting hard
earned harvests and valuable goods and delivering the most sustainable
outcomes. While the war on waste triggers many emotions, product
protection and food preservation is a science. As the industry collaborates
for change, we can’t afford to fix one problem, only to create another. Our
actions need to consider the product lifecycle and be backed by science. In
our pursuit for recyclability, packaging circularity and packaging innovation
that reduces our carbon footprint, bringing stakeholders on this journey will
be almost impossible if we don’t fill the knowledge gap. Sealed Air plays
an active role to close the gaps by actively engaging in business-to
business industry events, engaging with industry stakeholders via
trade media, Sealed Air virtual events, and industry events.
It has been a key contributor to the Fight Food Waste
Cooperative Research Centre.
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2021
Sustainability
Champion
Award
The Sustainability Champion Award
recognises individual commitment to a
range of criteria, including dedication to
embedding sustainability into organisational
practice, leadership, outstanding performance,
standout achievements and personal growth.
The Sustainability Champion finalists for 2021 are:
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2021 APCO

SUSTAINABILITY
CHAMPION
FINALIST

Kristin Camery, Detmold Packaging
Kristin Camery is the Group Marketing and Activation Manager for the
Detmold Group, a global manufacturer of sustainable packaging. As part
of an innovation-led group of companies, Kristin is passionate about
working with customers to find solutions which are true to the principles
of APCO’s sustainable packaging guidelines.
Through collaboration within the broader paper and waste industry,
Kristin and her team have been able to develop industry-first, award
winning concepts that improve packaging outcomes, particularly in the
area of collection and circular use. Achieving kerbside recyclability for
cups remains a passion project in this space, and Kristin continues to work
collaboratively with APCO on this opportunity.
Throughout her time with the Group, Kristin has been a vocal advocate in
the pursuit of transparent, consistent approaches to support businesses
– from small cafes through to iconic QSR brands - as they work to
understand and deliver their sustainable packaging agendas. Kristin
has been a key driver of partnerships across foodservice, waste and
resources, packaging and government and industry bodies. At the heart
of these partnerships is a strong belief that sustainable outcomes require
responsibility and collaboration across the entire packaging ecosystem;
from sourcing, material innovation, product in use, and conscious disposal
and recovery, each requiring considered and aligned action.
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Richard Fine, BioPak
Since founding BioPak in 2006, Richard has been a true champion
of compostable packaging. A leading proponent of the need for
compostable packaging to be collected with food waste and a driving
force behind progress towards both the National Packaging Targets and
the National Food Waste Strategy Targets, Richard is at the forefront of the
industry. In recent years, Richard has led the establishment of an organic
waste collection service, enabling BioPak customers to divert organic
waste and compostable packaging from landfill. Working with local
waste collection contractors and composting service providers, BioPak
facilitates the collection service for businesses, schools, universities,
retailers, venues and event organisers, either as an on-going service or as
a one-off for individual occasions.
Today BioPak operates in 11 European countries, has offices in Australia,
New Zealand, Singapore and the UK, and is a leading supplier of
compostable single-use foodservice disposable packaging.
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CHAMPION
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Tim Hackett, C.A. Henschke
Tim has an Advanced Diploma in Environmental Management and
more than 15 years of experience managing environmental risks for a
range of businesses, with the last eight years spent as Quality, Safety an
Environment Manager for Henschke Wines.
In this time, Tim has been involved in many sustainability projects and
initiatives including light weighting of packaging, freight reduction,
substitution of non-recyclable packaging with sustainable alternatives,
reduction of in business packaging, assessment of wine industry
packaging materials alternatives for case studies and most recently the
Barossa Region Recyclability Project working with two local Councils, the
Regional Development Association, Industry bodies and a local recycling
depot as well as conducting a study on Wine Industry waste streams.
This project is already achieving improved recycling in the region and is
looking to use some materials locally in a circular economy approach.
In addition, Tim serves on the Environmental Committee at the SA
Wine Industry Association and is the Deputy chair of the Wine Industry
Sustainable Packaging Alliance.
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Andrea Jones, Mondelez
After spending more than 30 years as a packaging technologist
at the iconic Cadbury Claremont factory in Tasmania, Mondelez
International’s Andrea Jones is among the most experienced
packaging specialists in Australia.
With a core focus on sustainability, Andrea’s work directly supports the
creation of a circular economy for packaging through working to make the
company’s packaging recyclable, removing problematic materials and
increasing the use of recycled content. In addition, Andrea also leads on
the company’s roll out of the ARL, which now features on more than 70%
of products in Australia.
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Congratulations
to all finalists
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