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This document can be filled in with your company details and supplied to an influencer that you work with.
	Date
	

	Project/ Campaign Name
	

	Key dates
	Such as your campaign duration, and approximate time period for posting.



	Background 

	Include the background information about your product, therapy area or disease. If the influencer work will form part of an overall campaign, including the campaign objectives and strategy. Remember not to get too technical with marketing or business language here, focus on clearly and easily understood background on the activity. Think of summarising it for the public, not for a marketing team. If you can, make it exciting and inspiring, to get the influencer’s creative juices flowing. 

[bookmark: _Hlk138082268]For example (illustrative purposes only): Endometriosis is a common reproductive health issue that affects approximately 10% of women and people who menstruate. Endometriosis is a disease in which tissue that is like the lining of the womb grows outside it in other parts of the body. Many people with endometriosis experience severe symptoms, including chronic pain and infertility. Typically, there is a 7–10-year delay in diagnosis for people with endometriosis. We want to see that radically improved, and we’d love your help to do that. 

We created the ‘’Endo Stories’ campaign to raise awareness of the condition and the symptoms so we can help women and people who menstruate to find a diagnosis sooner. Key to this are creators, like you, to help us get the word out there. 

We also want to gather a range of stories that show the unfiltered, true reality of life with endometriosis to help people better understand the condition, and hopefully one day create a shared language of the lived experience so that clinicians can recognise the disease more quickly. 


	Reason to believe

	Include the proof points for your product or campaign.


	Desired take out or behaviour change

	What would you like the audience to think, feel or do? Include any specific actions you would like to encourage, such as downloading a patient guide, completing a symptom checker or visiting a website. For example (illustrative purposes only):
· Our campaign website and social channels are full of helpful information. You can direct people to learn more at www.campaignwebsite... 
· We have a campaign hashtag #EndoStories, where people can share their experiences. We’d like you to use this hashtag on your content.


	Deliverables

	Outline exactly what the influencer is expected to deliver and the quantity. 

For example (illustrative purposes only): We are looking for you to deliver 4 posts that help to raise awareness of endometriosis and encourage people to visit the campaign website for more information. We have suggested a distribution of these below:
1 X TikTok video that explains what endometriosis is and helps to raise awareness of the condition
1 x TikTok video that shares your Endo Story and encourages others to share their story (please refrain from mentioning any treatment or medicines here)
1 x Instagram Story that shows how the symptom checker tool can help people recognise the symptoms
1 x Instagram Reel that shares your Endo Story and encourages others to share their story (please refrain from mentioning any treatment or medicines here)

Whilst it’s helpful to have a prescriptive brief, it can also be very valuable to discuss this and ask with the influencer and see if they have any other creative ideas for delivering this content.


	Campaign content and assets

	Include details of any key messages or assets available for the influencer to leverage. 
For example:
· Key statistics about endometriosis 
· Key campaign messages that can be used



	Mandatories

	Include here any mandatories the influencer must adhere to including disclosure requirements. 
List any campaign guardrails and no-go areas. 
Include adverse event monitoring requirements and actions.
For example:
· As a manufacturer of medicines, we must comply with specific advertising regulations. This also applies to content that you post as part of this agreement. This means you cannot mention…. X,Y,Z in your content or in any responses to comments on your post. Etc
· Any music used in videos needs to be from the TikTok commercial library. That can be found here… 
· All content must be approved by our company before being posted on your channels. All content must be posted exactly as was approved… etc
· All posts must be clearly transparent of a paid partnership. Please include #ad or #advert prominently on the post. 
 


	Desired approach

	Include here any specifics about what you would like the influencer to do (for example: draw on their personal experiences or provide educational and factual content based on their training). 
For example:
· We want this content to include your personal experience with the condition as the campaign will show the real, unfiltered experiences of people with this condition. So please describe it any way that best reflects your experiences. 


	Contacts and escalation points

	List the key contacts and escalation points within your organisation


	Key timings

	Outline key dates for their responses, and for the content you are asking them to post.


	Attachments

	The below is intended as a checklist, just delete any you are not supplying.
· Discussion Guide
· Brand assets
· Content checklist
· Compliance guidelines
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