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What is the ‘Hobsons Bay Has Heart Outdoor Trading Program’?  

Over the last six months the Hobsons Bay Business Has Heat Outdoors Trading Program 
has provided many local businesses the opportunity to operate despite strict social 
distancing limitations, to active and enhance their activity centre and to bring people back 
into their business. 

The program was extended to 31 May 2021 and Council was interested in learning what 

resident near business precincts, and the community at large, think about the program to 

help determine what the future of outdoor trading could look like.  

               
 

The community engagement process 

Council sought community feedback via Participate Hobsons Bay, Council’s community 
engagement portal, from 29 March – 30 April 2021.   

 

How was the engagement communicated?  

Promotion for the engagement opportunity consisted of Facebook posts and Instagram, 
and postcards delivered to over 1000 households who live within 100 meters of activity 
centers hosting the Hobsons Bay Has Heart Outdoors Trading Program.     

 

Who got involved? 

1007 people completed the survey on Participate Hobsons Bay. 96% of contributors were 
Hobson Bay residents with 36% living within 100 meters of an outdoor program. Of the 

Why engage?  

Council sought to engage with 
the community to understand  

- The (positive or negative) 
impact the program has had 
on the local area  

- If the community would 
support the program if it 
were to happen again  

- How the community believe 
the program should be 
funded if it were to happen 
again   
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978 respondents who provided details  34% live in Altona, 16% Williamstown, 11% 
Newport, 10.7% Altona Meadows and 5% Brooklyn.  

 

What we heard   

The top five locations on which the community provided feedback include 28% Pier Street 
from Queen St to Blyth St (283/1007), 22% Nelsons Place (189/1007), 15% Harrington 
Square (151/1007) , 6% Hudson’s Rd (67/1007) and 6% Eames Ave, Brooklyn (60/1007).  

Respondents were asked to rate the negative (0), neutral (50) and positive (100) impacts 
of the program. Respondents gave the program a very positive (average) rating of 86%. 
Those who were not supportive generally indicated that there were localised issues of 
late-night noise and access.  

917 people indicated whether they would support a program extension. Of these, 59% 
(547/917)  support a permanent year-round program and 11.5% (106/917) support a 
permanent seasonal summer program.  

992 people provided an opinion on how the program should be funded if it were to 
continue with 46% (454/992) believing it should be fully funded by Council, 37% 
(371/992) partially funded by Council, 23% (231/992) through a permit fee to 
participating businesses, 5.4% (54/992) through a minimal fee to rate payers, 13% 
(131/992) though a fee to all businesses in HBCC  and 5.6% (59/992) through other 
sources.  

 

Next steps 

Thank you to everyone who participated in the consultation for the Hobsons Bay Has 

Heart Outdoor Trading Program.  

Council was updated on the engagement outcomes as part of the CEO Operations report 

on the 8 June.  The program will be extended for another twelve months until Friday 14 

May 2022 

The extended pilot will allow Council staff to develop a draft policy which will be released 

for public consultation in Spring 2021.  

To keep informed on this project please visit Participate Hobsons Bay.  

If you have any questions regarding this project, please contact 1300 179 944 and ask to 
speak with a member of the Community Engagement Team or email 
communityengagement@hobsonsbay.vic.gov.au 
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