
 

BRAND AND MARKETING ADVISOR –  
ROLE DESCRIPTION 

Who We Are Pāmu is the brand name for Landcorp Farming Limited. Pāmu stands for best practice in 
sustainable and safe farming, and for the unique provenance of New Zealand foods, 
nutrition products and fibre on global markets.  We chose the Māori word ‘Pāmu’ for its 
literal meaning ‘to farm’ and also to reflect the Māori concept of guardianship of the 
environment.   

Our Values 

 

Our values are core to who we are at Pāmu and the way we all work together. 

 GROUNDED: 
We are proud guardians of our land and our animals, and we are grounded in our 
connections with these; our proactive protection of the environment ensures a 
prosperous future for now and for generations to come. 

 GENUINE: 
We are genuine, always keeping it real, considering our neighbours and our impact; 
we are easy to engage with and we always deliver what we commit to. 

 BOLD: 
We are bold in our vision, not afraid of the new; always growing and improving for a 
sustainable future in farming. 

 SHOULDER-TO-SHOULDER: 
We work together, shoulder-to-shoulder, united as a team to ensure each other’s 
safety and wellbeing; we bring out the best in each other and the communities we 
work in. 

Purpose of 

the Role 
The Brand and Marketing Advisor is instrumental in achieving Pāmu’s ambition to provide 
only the finest natural products from New Zealand, and position Pāmu as a top quartile NZ 
company from a reputation perspective. 

The Brand and Marketing Advisor role will work across our entire business to help position 
Pāmu as a premium provider of food and fibre to the world, as well as an exemplar of 
excellence in farming and Agri innovation in NZ and globally.  This role will ensure that 
Pāmu brand guidelines are integrated correctly across our brands and subsidiary brand.  
They’ll be our interface with creative agencies for strategic marketing advice and brand 
support.   

Working with the Communications and Engagement Operations team, our Brand and 
Marketing Advisor will drive engagement across Pāmu’s social media and web-based 
communications channels (internally and externally) to bring its brand to life. 

 

Scope and 

Scale 

 

 Create and execute both short-term and medium-term brand strategies including 
management of relations with influencers, vendors, external agencies and key 
partners 

 Measuring, analysing and reporting on the impact of brand events and campaigns 

 Manage Pāmu’s external and internal brand standards for all aspects of the Pāmu 
business 

 Provide brand expertise to subsidiary brands as required (Focus Genetics) 



 

 Drive social media engagement with targeted campaigns and communications 

 Work on communications initiatives with the broader engagement team as 
needed 

 Identify synergies and issues across brands that are associated with Pāmu (One 
Farm, Pure Organic, Melody, Spring Sheep)  

 Enhance the brand through influencing key stakeholders and customers 

 Drive the adoption of Pāmu brand guidelines within the business, champion brand 
application and provide service to all internal and external customers on the usage 
of the brand.  Ensure the brand is always used accurately and with integrity. 

 Identify and mitigate critical issues and risks for the brand 

 Provide marketing support for Pamu Meat and Wool ‘value add’ activities, by;  

o Working with Pamu customer account managers in FPG and Dairy operations 
teams to support account management (e.g Silver Fern farms, Alliance, 
Fonterra, Synlait, Miraka).  

o Develop sales tools and experiences and support Pamu added value accounts 
right through to their customers as required e.g NZ Merino with Glerrups & 
Ikea, Duncan with Broadleaf in USA, BX Foods and Artisan in Singapore.   
 

What You’ll 

Achieve 
 You’ll proactively identify and lead value-add branding initiatives across Pāmu’s 

business portfolio 

 You’ll progress the conversation around brand consistency and will implement 

initiatives to champion the Pāmu story, including the employee value proposition / 

employment brand.   

 You’ll develop positive working relationships across the business that 

demonstrates how engagement with formal brand initiatives drive positive 

business outcomes. 

 

What You’ve 

Got 
 Tertiary qualification in a relevant discipline, (marketing or commerce) or studying 

towards a qualification and minimum of 5 years’ experience 

 Minimum 2 years’ experience in a marketing role (social media marketing, brand 

equity management, brand management, market strategy, planning, 

implementation, etc.) 

 Experience in the food  sector (FMCG or B2B) working in or closely with offshore 

markets, ideally in key Asian, USA or European target markets  

 Practical understanding of market research techniques and the application of 

insights within the commercial environment. 

 


